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ABSTRACT 

Purpose: The purpose of this scholarly article is to conduct a comprehensive company analysis 

of Ernst & Young (EY) to evaluate its strategic positioning, operational effectiveness, and 

innovation pathways within the global professional services sector. It applies multiple 

analytical frameworks—including SWOC, ABCD, PESTLE, and financial analysis—to assess 

EY’s internal competencies, external challenges, and technological advancements. The study 

aims to provide evidence-based insights and strategic recommendations to enhance EY’s 

service delivery, stakeholder value, and competitive resilience in a dynamic market 

environment. 

Methodology: In this exploratory and qualitative research, the collected information based on 

various keywords using Google search engine, Google Scholar search engine, and AI-driven 

GPTs are analysed systematically using various analysis frameworks as per the objectives of 

the paper.  

Analysis & Discussion: The analysis and discussion section synthesizes findings from multiple 

frameworks to evaluate Ernst & Young's strategic position. It highlights that EY's core 

strengths—such as its global brand, diversified services, and technological investments—

position it well to capitalize on high-growth areas like ESG and digital transformation. 

However, these are counterbalanced by structural weaknesses, including governance 

complexity, high costs, and talent retention challenges, which can impede strategic agility. 

Furthermore, the discussion reveals a strategic paradox: EY must simultaneously uphold its 

legacy assurance quality while accelerating innovation in advisory services, all while 

navigating regulatory scrutiny and maintaining stakeholder trust amidst intense Big Four 

competition. 

Originality/Value: SWOC, ABCD, and PESTLE analyses—to evaluate Ernst & Young’s 

strategic positioning in the rapidly evolving professional services sector. It provides fresh 

insights into how global firms balance traditional assurance roles with expanding digital and 

advisory services amid regulatory and technological disruptions. The research contributes 

actionable recommendations for enhancing governance, technology integration, and 

stakeholder value, filling a gap in contemporary case-based literature on Big Four firms. 

Type of Paper: Exploratory Research-Based Case Study. 

Keywords: Company Analysis, Big Four, Ernst & Yong, EY, SWOC analysis, ABCD Analysis, 

PESTLE Analysis, Financial analysis, Technological strategy 

1. INTRODUCTION : 

Company analysis as a research case study serves as a vital tool in understanding the internal and 

external dynamics that influence organizational performance and strategic positioning. It allows 

scholars and practitioners to systematically investigate a company’s structure, operations, market 

behaviour, and strategic responses to changing environments using real-world data and multi-
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dimensional frameworks. By focusing on a single organization or a selected group, case studies 

facilitate in-depth evaluations that traditional statistical studies may overlook, offering context-rich 

insights into managerial practices, leadership effectiveness, innovation trajectories, and competitive 

strategies (Yin (2018). [1]; Eisenhardt (1989). [2]). 

The importance of company analysis lies in its ability to bridge theory and practice. It not only 

contributes to academic theory development but also informs practitioners and policymakers with 

actionable recommendations grounded in evidence. Exploratory research designs, especially when 

applied to case studies, support the identification of emerging patterns and hypotheses rather than testing 

pre-existing theories (Stebbins (2001). [3]; Ghauri & Grønhaug (2010). [4]). This approach is 

particularly valuable when studying fast-evolving industries, novel organizational challenges, or 

technology-driven disruptions. Through techniques like SWOT/SWOC analysis, PESTLE, ABCD 

analysis, and financial or leadership KPIs, company case studies offer a comprehensive lens to study 

performance metrics, organizational adaptability, and stakeholder perspectives (Rowley (2002). [5]; 

Gerring (2004). [6]). 

The impact of using company case studies extends to a wide range of disciplines, including business 

management, finance, innovation studies, and organizational behaviour. Such studies have been 

instrumental in analysing corporate governance practices (Tricker, 2015 [7]), sustainability initiatives 

(Lozano (2015). [8]), digital transformation strategies (Vial (2019). [9]), and leadership effectiveness 

(Avolio et al. (2009). [10]). Moreover, qualitative case research enhances theory-building in 

underexplored domains by identifying contextual variables, strategic capabilities, and the role of 

institutional environments (Dubois & Gadde (2002). [11]). Real-world examples such as Apple Inc., 

Tata Motors, or DeepMind Technologies Ltd. have often been examined to highlight leadership 

competencies, product innovation, market expansion, and technological foresight using structured 

exploratory designs (Ketokivi & Choi (2014). [12]). 

Structurally, a company analysis using exploratory case study methodology often begins with 

identifying the research problem, followed by an in-depth literature review, data collection through 

interviews, document analysis, or observation, and application of analytical frameworks to interpret 

findings. The use of triangulation and pattern matching ensures the rigor and validity of the study (Yin, 

(2018). [1]). The concluding sections often provide a synthesis of findings, strategic recommendations, 

and reflections on managerial and theoretical implications. This methodological structure not only adds 

scholarly value but also enhances decision-making relevance for stakeholders in industry and academia 

alike. 

2. ABOUT ERNST & YOUNG :  

2.1 Background on Ernst & Young:  

About Ernst & Young– Background 

Ernst & Young (EY) is embedded in the historical evolution of large international accountancy 

networks, whose institutional growth reshaped the professional norms and market structures of auditing 

and advisory services. Ethnographic and institutional studies of the Big Four show how these firms 

expanded from accounting practices into multi-service professional service organizations, 

institutionalizing calculative practices and commercial logics that altered the character of audit work 

and firm governance (Shore & Wright (20180. [13]). Such historical and cultural perspectives are 

critical to situating EY’s development as both a professional body and a global commercial actor. 

The networked legal and organizational form that EY employs—member firms coordinated under a 

global umbrella entity—creates persistent tensions between professional norms (audit independence, 

scepticism) and commercial incentives (growth via consulting and advisory services). Empirical 

auditing research demonstrates that team culture, communication practices, and office-level human 

capital materially influence audit issue follow-up and the quality of audit outputs (Proell et al. (2021). 

[14]; Nagy et al. (2022). [15]), suggesting that EY’s internal governance and incentive systems are 

central to understanding its assurance performance and client relations (Alberti et al. (2022). [16]). 

Regulatory scrutiny and the consequences of high-profile audit episodes have shaped both external 

expectations of EY and internal reform agendas. Studies on the resurgence of large consulting practices 

(Donelson et al. (2020). [17]) and the “distraction effect” from non-audit services (Beardsley et al 

(2021). [18]) show that the expansion of advisory lines can create both expertise gains and independence 

risks. These findings align with scholarly critiques of Big Four strategies and inform debates about how 
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EY balances assurance responsibilities with commercial advisory growth, reinforcing why oversight, 

disclosure, and structural safeguards remain focal in analyses of EY’s public accountability 

(Christensen et al. (2016). [19]). 

Contemporary scholarship emphasizes how technological change—particularly data analytics, 

automation, and artificial intelligence (AI)—is reconfiguring professional service delivery and audit 

methodologies in the Big Four, including EY. Case studies of anticipatory innovation (Goto, 2023[20]) 

and empirical work on AI adoption in auditing (Yang et al. (2024). [21]) document how large firms 

develop service-R&D functions, platform tools, and shared-service mechanisms to scale analytics 

across client engagements. The research also notes trade-offs between scaling technological capabilities 

and preserving professional judgment in complex assurance tasks, illustrating EY’s strategic 

investments in digital platforms and talent integration as essential drivers of future competitiveness. 

Finally, organizational-level studies of shared service centres, office heterogeneity, and audit-team 

dynamics provide insights into the micro-mechanisms influencing variation in audit quality and client 

outcomes across EY’s global footprint. Research on shared service implementation (Aschauer & Quick, 

(2024). [22]) and office-level audit quality (Nagy et al. (2022). [15]) shows that centralization, human-

capital allocation, and the culture of local offices are robust predictors of audit process effectiveness. 

These findings support targeted recommendations for EY regarding training, communication protocols, 

and client-centred quality controls to improve satisfaction and assurance reliability. 

 

2.2 Rationale for selecting Ernst & Young as a case study in the Professional Service segment: 

Ernst & Young (EY), as a leading member of the “Big Four” professional services networks, provides 

a rich vantage point for case study research because of its broad service mix—ranging from assurance, 

tax, consulting to strategy and transactions—and its global footprint across diverse institutional settings 

(Big Four comparison; EY’s service diversification) (Wikipedia contributors (2025). [23]; Proell, Zhou, 

& Nelson (2021). [24]). This breadth enables scholars to investigate phenomena related to cross-

functional integration, firm structure, and global operational dynamics within a single, yet multifaceted, 

organizational entity. 

EY’s internal knowledge management and firm-level strategies offer a compelling research context 

given the centrality of knowledge flows in professional services. Studies of EY UK illustrate how 

professional service firms rely on knowledge to win new clients, deliver tailored solutions, and maintain 

ongoing relationships—in particular via knowledge management frameworks that align people, 

technology, and organizational processes (Nachum’s definition, professional service firm traits; KM 

case study) (Ezingeard, et al. (2006). [25]). These insights provide empirical tools for analysing EY’s 

internal dynamics and competitive advantages. 

Furthermore, EY’s strategic expansion into high-value consulting and strategy services—most notably 

through the creation and rapid growth of EY-Parthenon—makes it an informative case for exploring 

how traditional audit firms evolve along strategic trajectories toward integrated advisory services (EY-

Parthenon history; consulting evolution) (Wikipedia contributors (2025). [26]). This shift illustrates 

larger industry trends of value chain extension and repositioning within the professional services 

ecosystem. 

Finally, EY has faced notable regulatory scrutiny and public controversies—such as audit failures and 

independence breaches—which position it as a critical case for understanding the interplay between 

firm governance, professional ethics, and institutional accountability in audit and assurance sectors 

(PeopleSoft independence breach; audit culture; regulatory cases) (ResearchGate source on auditor 

independence breaches, various). Examining EY as a case thus allows rich exploration of how global 

professional service firms govern risk, respond to criticism, and reform practices in response to external 

pressures. 

 

2.3 Scope and relevance of exploratory research in evaluating Professional service firms: 

Exploratory research is particularly well suited to studying large professional-service firms such as 

Ernst & Young (EY) because these organisations combine complex, context-dependent practices with 

rapidly evolving technologies and markets (Takahashi & Araujo, 2019[27]). Exploratory case studies 

and qualitative inquiry allow researchers to identify salient phenomena, generate grounded 

propositions, and illuminate organisational processes that are poorly specified a priori — for example, 

how knowledge flows, client-service integration, and governance tensions interact within a global 
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networked firm (Proell, Zhou, & Nelson (2021). [28]; Christensen et al. (2016). [29]). By privileging 

depth and contextual sensitivity, exploratory methods produce rich, theory-building insights that are 

essential when formal models or large-sample data are not yet available or when phenomena are 

emergent rather than stable. 

The professional-service context amplifies the value of exploratory methods because service delivery 

is fundamentally relational and knowledge-intensive, relying on tacit expertise, team interaction, and 

local office routines that are not captured well by cross-sectional surveys or archival metrics (Shore & 

Wright (2018). [30]; Proell et al. (2021). [31]). Studies of audit practice and audit-data analytics 

illustrate this point: exploratory interviews and field work revealed variation in auditors’ perceptions 

and actual use of analytics across firms and offices, insights that would have been obscured in purely 

quantitative work (Eilifsen et al., 2020[32]). Thus, exploratory designs enable researchers to surface 

variation in practice, surface plausible causal mechanisms, and specify constructs for subsequent 

confirmatory research. 

Exploratory approaches are also useful for studying strategic change in professional-service firms — 

for example, the expansion of advisory services, the adoption of AI and shared-service centres, and 

associated cultural tensions (Donelson et al. (2020). [33]; Aschauer & Quick (2024). [34]; Goto (2023). 

[35]). Multi-method exploratory work (interviews, participant observation, internal document analysis) 

captures how strategic investments (e.g., platforms, service-R&D) are translated — or not — into 

frontline practice, and how trade-offs between efficiency, professional judgement, and client 

expectations are negotiated (Yang, Blount, & Amrollahi (2024). [36]). Such process-oriented evidence 

is critical for evaluating whether firm-level claims about digital transformation and service integration 

hold up in local implementation and client outcomes. 

Finally, exploratory research has policy and managerial relevance because it exposes governance weak 

spots, ethical dilemmas, and client-facing quality issues that require remedial action (Beardsley, 

Imdieke, & Omer (2021). [37]; Christensen et al. (2016). [38]). For instance, exploratory studies of non-

audit services and audit quality identify mechanisms — such as role conflict and distraction effects — 

that help regulators and managers design safeguards and training interventions (Beardsley et al. (2021). 

[39]; Donelson et al. (2020). [40]). In sum, exploratory research in the professional-services segment 

produces actionable knowledge: it both builds mid-range theory about firm behaviour and delivers 

practical recommendations for improving audit quality, client satisfaction, and governance in firms like 

EY. 

3. REVIEW OF LITERATURE :  

3.1 Previous research, Strategic growth, Innovation, and Challenges in a Professional Services 

Landscape: 

Contemporary scholarship on the Big Four and professional-service firms has concentrated on the 

evolving definition and measurement of audit quality, integrating perspectives from auditors, investors, 

and regulators to produce richer, practice-oriented constructs (Christensen, Glover, Omer, & Shelley, 

2016[41]). Empirical and qualitative studies have emphasized that audit quality is multi-dimensional 

— shaped by firm culture, office heterogeneity, team communication, and leadership tone — rather than 

reducible to single archival proxies (Alberti et al. (2022). [42]; Proell et al. (2021). [43]). This literature 

establishes a foundation for analysing a firm like EY because it foregrounds the organisational micro-

mechanisms that mediate between firm-level strategy and engagement-level outcomes. 

A second stream examines the impacts of diversification into consulting and advisory services on audit 

practice and public accountability. Work on the “revival” of large consulting arms documents 

mechanisms whereby acquisitions and internal growth in consulting can transfer expertise beneficial 

for complex engagements, yet simultaneously risk shifting firm incentives toward commercialism — 

with ambiguous net effects on audit quality (Donelson (2020). [44]). Complementing this, research on 

non-audit services finds a potential “distraction effect” at the office level, where emphasis on non-audit 

work correlates with a higher incidence of restatements and diminished audit follow-through (Beardsley 

et al. (2021). [45]). Together, these studies provide a nuanced empirical backdrop for exploring EY’s 

dual role as auditor and adviser. 

A third body of research addresses technological transformation in audit and advisory practice. 

Exploratory field studies into audit data analytics show that adoption is uneven across firms and offices, 

that advanced analytics remain relatively rare in frontline engagements, and that organizational routines 
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and training materially shape effective use (Eilifsen et al. (2020). [46]). More recent studies of 

anticipatory innovation and AI adoption document how professional-service firms establish service-

R&D, platforms, and shared-service mechanisms to scale AI-enabled offerings, while also highlighting 

tensions between automation, explainability, and professional judgement (Goto (2023). [47]; Yang et 

al. (2024). [48]; Leocádio et al. (2024) [49]). These findings are directly relevant to evaluating EY’s 

investments in AI, platforms, and global capability centres. 

Finally, literature on organisational design and shared service centres (SSCs), together with studies of 

office-level audit quality, demonstrates that centralisation and work reallocation (e.g., offshoring, SSCs) 

produce important trade-offs — efficiency and standardisation on the one hand, and local knowledge 

loss and cultural friction on the other (Aschauer & Quick (2024). [50]; Nagy et al. (2022). [51]). 

Syntheses of audit-firm culture further show how culture, incentives, and managerial practices influence 

auditor behaviour and client outcomes (Alberti et al. (2022). [52]). These literatures collectively provide 

the methodological and theoretical scaffolding for an exploratory case study of EY, enabling researchers 

to link firm-level strategy, technological change, and governance to measurable client and quality 

outcomes. 

 

3.2 Current Status:  

Contemporary scholarly work has refined the conceptualisation and measurement of audit quality, 

moving beyond single archival proxies to multi-dimensional constructs that incorporate professional 

judgement, office heterogeneity, and stakeholder perspectives (Christensen et al., (2016). [53]; Alberti 

et al. (2022). [54]). Empirical studies combining interviews, surveys, and archival data show that audit 

outcomes are shaped by micro-level mechanisms — communication style, team culture, and local 

human capital — which mediate how firm-level policies translate into engagement-level practices 

(Proell et al., (2021). [55]; Nagy et al., (2022) [56]). This literature establishes a more nuanced baseline 

for evaluating firms such as EY, emphasising the importance of process measures and contextual 

variation when assessing audit performance. 

A second, robust strand of research examines the diversification of Big-Four firms into consulting and 

advisory services and its implications for audit independence and public accountability. Several studies 

document the rapid growth of consulting arms, showing both potential benefits (expertise transfer for 

complex client problems) and risks (role conflict and distraction effects that can undermine audit 

follow-through) (Donelson et al. (2020) [57]; Beardsley et al. (2021). [58]). These mixed empirical 

findings frame contemporary debates about structural safeguards, disclosure, and regulatory reforms 

needed to manage the trade-offs created by integrated service models. 

Technological change — especially audit data analytics, automation, and AI — constitutes another 

dominant research theme. Field studies and process-oriented analyses reveal that uptake of analytics is 

uneven across firms and offices, with effective adoption depending on training, governance of 

algorithms, and integration into professional judgement (Eilifsen et al. (2020). [59]; Goto (2023) [60]). 

More recent work on AI adoption in professional services explores anticipatory innovation: how firms 

create service-R&D, platform architectures, and shared-service capabilities to scale AI, while also 

grappling with explainability, auditability, and the preservation of sceptical judgement in assurance 

tasks (Yang et al. (2024). [61]); Goto (2023). [62]). 

Finally, a growing literature on organisational design, shared service centres (SSCs), and firm culture 

documents how centralisation and offshoring change cost structures and quality-control processes but 

can produce local knowledge loss and cultural friction (Aschauer & Quick (2024). [63]; Nagy et al. 

(2022). [64]). Ethnographic and institutional analyses further emphasise how audit-firm culture, 

professional norms, and regulatory pressures interact to shape reform responses after high-visibility 

audit failures (Shore & Wright (2018). [65]; Alberti et al. (2022). [66]). Together, these literatures 

portray a field in which measurement advances, commercial diversification, technological disruption, 

and governance pressures jointly determine both the challenges and opportunities facing EY and its 

peers. 

4. OBJECTIVES OF THE PAPER : 

(1) To perform a comprehensive company analysis of Ernst & Young (EY) by exploring its strategic 

growth, market positioning, and operational strengths within the Big Four professional services firms, 

with a focus on its innovation-driven business model. 
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(2) To apply structured analytical tools, including SWOC analysis, ABCD analysis, and PESTLE 

analysis, for evaluating EY’s internal competencies, external environmental influences, stakeholder 

value dimensions, and competitive advantages in the global market. 

(3) To conduct a detailed financial analysis of EY, examining revenue performance, profitability trends, 

and market share distribution to assess its fiscal health and long-term sustainability in the professional 

services industry. 

(4) To analyze EY’s technological strategy by investigating the role of digital transformation, artificial 

intelligence, blockchain, and data analytics in enhancing service quality, operational efficiency, and 

client engagement. 

(5) To summarize findings and assess implications for key stakeholders, including clients, employees, 

regulators, and shareholders, by synthesizing the results of the company’s operational, financial, and 

strategic evaluations. 

(6) To present the future scope by outlining the key takeaways, identifying current gaps in research, and 

suggesting potential future research directions relevant to EY and the wider professional services 

landscape. 

5. RESEARCH METHODOLOGY : 

5.1 Research Design: Exploratory Research Approach: 

The present study adopts an exploratory research design to investigate the strategic growth, innovation, 

and challenges faced by Ernst & Young (EY) in the dynamic global professional services landscape. 

Exploratory research is particularly suited for topics where existing literature is fragmented or evolving, 

as it allows for a flexible and open-ended inquiry into complex phenomena. Given the multidimensional 

scope of this study—encompassing strategic, financial, technological, and environmental aspects—an 

exploratory approach enables a holistic understanding of EY’s operational ecosystem without the 

constraints of a predetermined hypothesis. This design is essential for synthesizing insights from diverse 

analytical tools, thereby facilitating a deeper interpretation of EY’s competitive positioning and 

innovation pathways. 

 

5.2 Data Sources: Secondary Data: 

The research relies exclusively on secondary data, gathered from credible and authoritative sources to 

ensure scholarly rigor and validity. The primary sources include peer-reviewed journal articles from 

Google Scholar, EY’s official annual reports, and publications from global industry regulators. 

Additional data is drawn from industry white papers, business intelligence reports, and reputable 

financial databases. This secondary data approach ensures a robust foundation for analysis while 

allowing the integration of historical trends, current market dynamics, and comparative industry 

benchmarks. The inclusion of scholarly literature further ensures that the study’s findings are grounded 

in established theoretical frameworks and empirical evidence. 

 

5.3 Analytical Frameworks Used: 

To systematically assess EY’s performance, strategic positioning, and innovation strategies, the study 

employs multiple analytical frameworks. The SWOC analysis examines the firm’s strengths, 

weaknesses, opportunities, and challenges, offering an internal-external perspective on its operations. 

The ABCD analysis, with its stakeholder-oriented focus, evaluates advantages, benefits, constraints, 

and disadvantages from multiple stakeholder standpoints, including clients, employees, and 

shareholders. The PESTLE analysis provides a macro-environmental assessment, considering political, 

economic, social, technological, legal, and environmental influences on EY’s operations. Additionally, 

a financial analysis assesses EY’s revenue patterns, profitability, and fiscal stability. Finally, 

technological strategy analysis explores EY’s integration of emerging technologies—such as AI, 

blockchain, and advanced analytics—into its service portfolio to enhance competitive advantage. 

 

5.4 Limitations of the Methodology: 

While the exploratory research design and multi-framework approach provide comprehensive insights, 

certain limitations must be acknowledged. First, the study relies solely on secondary data, which may 

limit the ability to capture real-time strategic shifts and operational nuances. Additionally, publicly 

available reports and scholarly publications may be subject to reporting bias or incomplete disclosure. 
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The reliance on cross-sectional data snapshots restricts the ability to perform longitudinal trend analysis 

with absolute precision. Furthermore, while analytical frameworks such as SWOC, ABCD, and 

PESTLE provide structured insights, their qualitative interpretations may vary depending on the 

researcher's perspective. These limitations necessitate cautious interpretation of findings and underscore 

the potential value of future research incorporating primary data collection. 

6. COMPANY OVERVIEW: ERNST & YOUNG : 

6.1 Company Background and Evolution: 

Ernst & Young (EY) traces its roots to the late 19th century and acquired its current global configuration 

with the 1989 merger of Ernst & Whinney and Arthur Young & Co. Over succeeding decades, EY has 

matured into one of the “Big Four” professional services firms, operating through a coordinated network 

of legally independent member firms under a central brand umbrella. This structure has enabled the 

firm to combine localized agility with global reach. Key milestones in its evolution include expanding 

into strategy and transactions advisory, cultivating global capability centers, and investing in digital and 

ecosystem transformation. EY’s history exemplifies continual adaptation, moving beyond audit and tax 

to integrated advisory services tailored for a rapid and uncertain global business environment. 

 

6.2 EY Segment Overview: 

EY advances its business through several core service segments: Assurance, Tax, Consulting, and 

Strategy & Transactions. 

 Assurance includes audit and financial reporting services, underpinning EY’s reputation for 

integrity and reliability in capital markets. 

 Tax services span compliance, transfer pricing, tax transformation, and regulatory advisory—

designed to help clients navigate complex statutory landscapes globally. 

 Consulting encompasses digital transformation, performance improvement, risk management, 

and cybersecurity, delivering operational and strategic value across industries. 

 Strategy & Transactions focuses on mergers and acquisitions, corporate finance, restructuring, 

and performance improvement, often interfacing with private equity and capital markets clients. 

 Through these segments, EY tailors its approach to diverse client needs—from multinational 

corporations to mid-market enterprises—fusing global capabilities with local insights. 

 

6.3 Market Performance and Competitive Positioning: 

EY consistently ranks among the highest-revenue professional services firms globally, holding its 

position alongside Deloitte, PwC, and KPMG. Its competitive advantage stems from a combination of 

service breadth, digital innovation, and geographic dispersion. The firm has invested significantly in 

building digital platforms and AI-driven tools, enhancing audit efficiency and delivering advanced 

advisory solutions. It also fosters alliances with leading technology providers and cultivates capabilities 

through acquisitions and ecosystem partnerships. EY’s positioning emphasizes trusted client 

relationships, forward-looking digital services, and a growing advisory footprint—balanced against 

assurance and tax leadership. This multifaceted positioning allows EY to adapt to shifting market 

dynamics and maintain resilience across industry cycles. 

7. ANALYTICAL FRAMEWORKS AND RESULTS : 

7.1 SWOC Analysis (Strengths, Weaknesses, Opportunities, Challenges):  

SWOC analysis—an evolution of the traditional SWOT framework—stands for Strengths, Weaknesses, 

Opportunities, and Challenges and offers a more dynamic and context-aware approach to strategic 

planning than its predecessor (Indrasari (2023). [67]). Unlike SWOT, which may overlook the nuanced 

internal challenges of an organization, SWOC explicitly incorporates these internal hindrances, such as 

cultural, procedural, and systemic constraints, thus enabling a more holistic strategic diagnosis 

(Karatayev et al. (2017). [68]). The enhanced structure facilitates leveraging organizational strengths 

and external opportunities to proactively address weaknesses and internal limitations (Indrasari, 

2023[67]; Panagiotou, (2003). [69]). As a result, SWOC functions as a powerful instrument for 

developing strategies that are both resilient and adaptive within complex, rapidly changing 

environments. 
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7.1.1 Strengths of Ernst & Young with Special Reference to the Professional Service Segment:  

The following table lists the Strengths of Ernst & Young (Professional Services Segment): 

 

Table 1: Strengths of Ernst and Young – Professional service Segment: 

S No. Key Strengths Description 

1 Global Brand 

Recognition 

EY is one of the globally recognized Big Four firms, with a 

strong reputation for trust, quality, and ethical standards in 

professional services. 

2 Diverse Service Portfolio Offers a wide range of services including assurance, tax, 

consulting, and advisory, enabling cross-selling opportunities 

and client retention. 

3 Strong Global Network Operates in over 150 countries, providing multinational 

clients with consistent service quality across jurisdictions. 

4 Technological 

Capabilities 

Invests heavily in digital transformation tools such as AI, 

blockchain, and advanced analytics to enhance service 

delivery. 

5 Robust Talent Pool Employs highly skilled professionals and specialists, fostering 

innovation and domain expertise in diverse industries. 

6 Commitment to ESG 

and Sustainability 

Recognized for leadership in sustainability consulting and 

supporting clients in ESG compliance and reporting. 

7 Industry-Specific 

Expertise 

Deep sectoral knowledge across industries such as financial 

services, healthcare, energy, and consumer products. 

8 Resilience and 

Adaptability 

Proven ability to adapt strategies in response to global 

challenges, including regulatory shifts and economic 

volatility. 

 

7.1.2 Weaknesses of Ernst & Young with Special Reference to the Professional Service Segment:  

The following table lists the Weaknesses of Ernst & Young (Professional Services Segment): 

 

Table 2: Weaknesses of Ernst and Young – Professional Service Segment: 

S. No. Key Weaknesses Descriptions 

1 High-Cost Structure Premium pricing for services can limit market penetration 

among small and mid-sized enterprises. 

2 Regulatory and 

Compliance Risks 

Frequent involvement in regulatory investigations can affect 

public perception and credibility. 

3 Overdependence on 

Large Clients 

Heavy reliance on a few high-revenue corporate clients 

increases exposure to client-specific risks. 

4 Talent Retention 

Challenges 

High employee turnover, particularly among junior staff, is 

due to demanding workloads and competitive industry 

recruitment. 

5 Potential Conflicts of 

Interest  

Restrictions on offering certain consulting services to audit 

clients reduce cross-selling opportunities. 

6 Slow Decision-Making 

in Global Operations 

A large, complex organizational structure can lead to 

bureaucratic delays in strategic implementation. 

7 Vulnerability to 

Technological 

Disruption 

Rapid technological advancements require constant 

investment, making it challenging to keep pace with agile 

competitors. 

8 Public Image Sensitivity Negative media coverage, such as accounting scandals in the 

professional services industry, can impact trust even without 

direct involvement. 
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7.1.3 Opportunities of Ernst & Young with Special Reference to the Professional Service Segment:  

The following table lists the Opportunities of Ernst & Young (Professional Services Segment): 

 

Table 3: Opportunities of Ernst and Young – Professional Service Segment: 

S. No. Key Opportunities Descriptions 

1 Expanding Demand for 

ESG and Sustainability 

Consulting 

Increasing regulatory and corporate focus on environmental, 

social, and governance (ESG) initiatives creates new advisory 

service opportunities. 

2 Adoption of Artificial 

Intelligence and Data 

Analytics 

Leveraging AI-driven insights and advanced analytics can 

enhance service delivery and decision-making support for 

clients. 

3 Growth in Emerging 

Markets 

Expanding operations in Asia-Pacific, Africa, and Latin 

America offers significant potential for new client acquisition 

and revenue growth. 

4 Rising Demand for 

Cybersecurity Services 

Expanding operations in Asia-Pacific, Africa, and Latin 

America offers significant potential for new client acquisition 

and revenue growth. 

5 Digital Transformation 

Advisory 

The accelerating pace of digital adoption in industries creates 

demand for EY’s expertise in technology integration and 

change management. 

6 Strategic Alliances and 

Partnerships 

Collaborating with technology firms, universities, and 

industry bodies can strengthen innovation capabilities and 

client offerings. 

7 Post-Pandemic Remote 

Service Delivery 

Increased client acceptance of virtual engagements allows EY 

to scale services without geographical constraints. 

8 Regulatory Changes in 

Financial Reporting 

New accounting standards and compliance requirements 

present opportunities for advisory and assurance services. 

 

7.1.4 Challenges of Ernst & Young with Special Reference to the Professional Service Segment:   

The following table is a list of the Challenges (Threats) of Ernst & Young (Professional Services 

Segment): 

 

Table 4: Challenges of Ernst and Young – Professional Service Segment 

S. No Key Challenges Descriptions 

1 Intense Competition 

from Big Four and 

Emerging Firms 

Rivalry with Deloitte, PwC, KPMG, and fast-growing niche 

firms exerts pressure on market share and pricing strategies. 

2 Regulatory and Legal 

Scrutiny 

Frequent changes in auditing and consulting regulations, along 

with high-profile litigation risks, may impact reputation and 

operational flexibility. 

3 Technological 

Disruption 

Rapid innovation in automation and AI could reduce demand 

for certain traditional audit and compliance services. 

4 Talent Retention 

Challenges 

High turnover rates in professional services create difficulties 

in maintaining consistent service quality. 

5 Economic Downturns Global recessions or sector-specific slowdowns can reduce 

client spending on consulting and advisory services. 

6 Reputation Risks 

from Ethical 

Breaches 

Any allegations of misconduct or audit failures can severely 

damage trust and brand value. 

7 Geopolitical 

Instability 

Political tensions, trade restrictions, and sanctions in key 

markets may disrupt cross-border client engagements. 

8 Fee Compression 

Pressures 

Clients increasingly demand cost-efficient solutions, which can 

limit profitability despite growing service complexity. 
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7.2 ABCD Analysis (Advantages, Benefits, Constraints, Disadvantages) from Stakeholders’ 

Perspective:  
ABCD Analysis is a structured strategic evaluation tool that enables a comprehensive assessment of a 

business model, concept, technology, or system by categorizing key attributes into four critical 

dimensions: Advantages, Benefits, Constraints, and Disadvantages. Developed as an enhanced 

alternative to traditional SWOT frameworks, ABCD offers a systematic methodology for identifying 

internal value drivers and external barriers within specific issue domains (Aithal & Shailashree (2015). 

[70]; Aithal (2016). [71]). This framework facilitates deep examination of stakeholder-centered 

impacts—including operational, organizational, technological, and governance factors—while also 

lending itself to both qualitative descriptive and quantitative scoring methods for empirical validation 

(Aithal (2016). [72]; Aithal & Kumar (2015). [73]). Due to its clarity, adaptability, and stakeholder 

focus, ABCD Analysis has gained traction in scholarly company case studies as a reliable method for 

policy formulation, business model assessment, and strategy development (Aithal et al. (2017). [74]). 

 

7.2.1 Advantages of Ernst & Young from the Stakeholders’ Perspective:  
The following is the list of Advantages of Ernst & Young (Stakeholders’ Perspective): 

 

Table 5: Advantages of Ernst and Young – Professional Service Segment: 

S. No. Key Advantages Descriptions 

1 Global Brand 

Recognition 

EY’s position as one of the Big Four enhances client trust and 

credibility across international markets. 

2 Comprehensive Service 

Portfolio 

Offers diverse services such as audit, tax, consulting, and 

advisory, meeting multiple client needs under one roof. 

3 Strong Ethical and 

Governance Framework  

Adherence to high ethical standards fosters stakeholder 

confidence in professional integrity. 

4 Innovation and 

Technology Integration 

Investment in AI, blockchain, and advanced analytics 

improves service efficiency and stakeholder value. 

 

5 Extensive Global 

Network 

Presence in over 150 countries enables seamless cross-border 

advisory services for multinational clients. 

6 Commitment to 

Sustainability and CSR 

Proactive engagement in ESG initiatives enhances corporate 

reputation among socially conscious stakeholders. 

7 High-Quality Talent 

Pool 

Recruitment of top-tier professionals ensures high service 

standards and deep industry expertise. 

8 Long-Term Client 

Relationships 

Strong client loyalty was built through consistent delivery of 

value and strategic insights. 

 

7.2.2 Benefits of Ernst & Young from the Stakeholders’ Perspective: 

The following is the list of Benefits of Ernst & Young (Stakeholders’ Perspective): 

 

Table 6: Benefits of Ernst and Young – Professional Service Segment: 

S. No. Key Benefits Descriptions 

1 Enhanced Financial 

Performance for Clients 

EY’s advisory and strategic consulting often leads to 

measurable financial improvements for client businesses. 

2 Access to Global Best 

Practices 

Stakeholders benefit from EY’s exposure to diverse markets, 

regulatory environments, and innovative solutions worldwide. 

3 Improved Decision-

Making 

Data-driven insights, risk assessment tools, and market 

forecasts empower stakeholders to make informed strategic 

choices. 

4 Risk Mitigation Expertise in compliance, governance, and internal controls 

helps clients reduce operational and legal risks. 

5 Talent Development 

Opportunities 

EY invests in continuous learning programs, offering career 

growth and skill enhancement for employees. 
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6 Long-Term Strategic 

Partnerships 

EY’s client relationships often evolve into multi-year 

collaborations, ensuring consistent value delivery. 

7 Positive Social Impact Through sustainability initiatives and community programs, 

EY contributes to societal well-being, benefiting all 

stakeholder groups. 

8 Credibility in Capital 

Markets 

EY’s assurance services help clients gain investor confidence 

and secure funding more effectively. 

 

7.2.3 Constraints of Ernst & Young from the Stakeholders’ Perspective:  

Following is the list of Constraints of Ernst & Young (Stakeholders’ Perspective): 

 

Table 7: Constraints of Ernst and Young – Professional Service Segment: 

S. No. Key Constraints Descriptions 

1 Regulatory and 

Compliance 

Complexity 

Operating in multiple jurisdictions exposes EY to diverse and 

often conflicting legal requirements. 

2 High Operational 

Costs 

Premium service delivery and global operations require 

significant financial investment. 

3 Talent Retention 

Challenges 

The competitive nature of the Big Four environment can lead to 

high attrition rates. 

4 Market Saturation in 

Developed Economies 

Limited growth opportunities in mature markets may restrict 

expansion. 

5 Client Dependency 

Risks 

Over-reliance on large, long-term clients can create revenue 

concentration risks. 

6 Reputation Sensitivity Any audit or ethical breach can significantly impact public trust 

and stakeholder confidence. 

7 Technology Adaptation 

Lag 

Rapid tech changes may challenge timely integration across 

service lines. 

8 Geopolitical Risks Cross-border operations are vulnerable to political instability, 

sanctions, and trade barriers. 

 

7.2.4 Disadvantages of Ernst & Young from the Stakeholders’ Perspective: 
Following is the list of Disadvantages of Ernst & Young (Stakeholders’ Perspective): 

 

Table 8: Disadvantages of Ernst and Young – Professional Service Segment: 

S. No. Key Disadvantages Descriptions 

1 Premium Pricing 

Structure 

Higher service fees can make EY inaccessible to small and mid-

sized enterprises. 

2 Perception of Conflict 

of Interest 

Providing both audit and consulting services to the same client 

may raise ethical concerns. 

3 Complex 

Organizational 

Hierarchy 

Decision-making processes can be slow due to multi-layered 

approvals. 

 

4 Workload and 

Burnout Issues 

Intense work culture can lead to employee dissatisfaction and 

turnover. 

5 Technology Transition 

Costs 

Implementing new digital tools requires substantial investments 

and training. 

6 Brand Vulnerability Being a global brand means local controversies can affect 

global reputation. 

7 Service 

Standardization Limits 

Tailoring services across diverse markets without losing 

consistency remains a challenge. 

8 Dependence on Global 

Economic Cycles 

Downturns in the global economy can directly impact demand 

for professional services. 
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7.3 PESTLE Analysis (Political, Economic, Social, Technological, Legal, Environmental factors): 
PESTLE analysis, encompassing Political, Economic, Social, Technological, Legal, and Environmental 

dimensions, is a widely adopted strategic tool for assessing the macro-environmental conditions 

affecting an organization’s external operations and strategic positioning (Buye (2021). [75]; Belsare 

(2025). [76]). Originating from Francis Aguilar’s ETPS framework and later evolving to include legal 

and environmental elements, PESTLE provides a comprehensive lens through which dynamic external 

influences—such as regulatory shifts, demographic trends, technology adoption, and climate policy—

can be systematically evaluated (Andersen (2025). [77]). The framework helps organizations anticipate 

emerging opportunities and threats and supports the formulation of resilient strategies tailored to volatile 

business contexts, including product launches or market entry (Buye (2021). [78]); Aithal (2017).  [79]). 

Its adaptability and compatibility with other analytical tools like SWOT enhance both academic rigor 

and applied strategic planning in domains ranging from sustainability to strategic management (Belsare 

(2025). [80]; Andersen, (2025). [81]). 

 

7.3.1 PESTLE Analysis of Ernst & Young:  

1. Political Factors: 

 Global Regulatory Environment – EY operates across 150+ countries, making it subject to 

varying political stability, trade policies, and governmental priorities. 

 Geopolitical Risks – Rising global tensions, such as U.S.–China trade disputes and regional 

conflicts, can disrupt client markets and EY’s cross-border consulting. 

 Public Sector Engagement – Governments are increasingly involving Big Four firms in public 

sector reforms, infrastructure development, and sustainability programs, creating opportunities 

but also scrutiny. 

 Policy Shifts in Taxation and Auditing – Political agendas influence corporate tax rates, transfer 

pricing rules, and mandatory audit rotations, directly impacting EY’s core services. 

 

2. Economic Factors: 

 Global Economic Cycles – Demand for consulting, tax, and assurance services is closely tied 

to economic health; recessions can reduce client spending. 

 Emerging Market Growth – EY benefits from rapid economic development in Asia-Pacific, 

Africa, and Latin America through increased investment advisory needs. 

 Currency Fluctuations – With multi-currency operations, EY’s profitability is affected by 

exchange rate volatility. 

 Cost Management Pressures – Inflationary trends in talent acquisition and technology 

integration add to operational costs. 

 Post-Pandemic Business Recovery – EY is capitalizing on increased demand for restructuring, 

supply chain optimization, and digital transformation services. 

 

3. Social Factors: 

 Workforce Demographics – A younger, digitally fluent workforce demands flexible work 

arrangements and a strong focus on diversity and inclusion. 

 Client Expectations for ESG – Clients increasingly expect EY to advise on sustainability, 

diversity, and social governance issues. 

 Global Talent Competition – EY competes with other Big Four firms, tech companies, and 

startups for top talent in areas like AI, cybersecurity, and analytics. 

 Changing Work Culture – Hybrid work models and mental health awareness are influencing 

EY’s HR and engagement strategies. 

 Public Perception and Trust – EY’s reputation as an ethical and transparent advisor is critical 

to retaining clients and securing public trust. 

 

4. Technological Factors: 

 Digital Transformation – EY has invested in AI-driven audit tools, blockchain-based contract 

verification, and cloud-based consulting platforms. 
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 Cybersecurity Demands – Rising cyber threats require EY to strengthen internal systems and 

offer advanced cybersecurity advisory services. 

 Automation in Audit – Robotic process automation (RPA) is enhancing efficiency but requires 

re-skilling staff. 

 Data Analytics and AI – Predictive analytics and machine learning are enabling EY to deliver 

more proactive client solutions. 

 Technology Partnerships – Collaborations with Microsoft, SAP, and other tech giants are 

enabling EY to offer end-to-end digital solutions. 

 

5. Legal Factors: 

 Regulatory Compliance – EY must comply with global and local laws governing auditing, 

taxation, data protection, and corporate governance. 

 Litigation Risks – Professional negligence lawsuits or regulatory investigations can damage 

financial stability and brand reputation. 

 Data Privacy Laws – Compliance with GDPR in the EU, CCPA in California, and similar laws 

globally is essential. 

 Intellectual Property Protection – As EY develops proprietary tools and methodologies, 

safeguarding intellectual property is vital. 

 Audit Reform Legislation – Governments in the UK, EU, and Australia are proposing stricter 

rules to avoid conflicts of interest between audit and consulting services. 

 

6. Environmental Factors: 

 Sustainability Advisory Services – EY’s climate change and sustainability services are growing 

in demand due to global ESG regulations. 

 Carbon Neutral Commitments – EY aims for net-zero carbon emissions, requiring changes in 

travel policies, energy use, and office operations. 

 Green Investment Trends – Clients seek EY’s guidance on sustainable finance, renewable 

energy investments, and green bonds. 

 Climate Risk Disclosures – Regulatory requirements for environmental reporting create 

advisory opportunities for EY. 

 Global Environmental Movements – Rising activism around climate change influences both 

EY’s corporate policies and client services. 

Ernst & Young’s operations are shaped by a complex interplay of political, economic, social, 

technological, legal, and environmental factors. While global regulatory diversity, economic cycles, and 

technological disruptions pose challenges, they also create opportunities for innovation and market 

expansion. By leveraging its expertise in digital transformation, ESG advisory, and global compliance, 

EY can sustain its competitive edge. A proactive approach to geopolitical shifts, sustainability demands, 

and evolving client expectations will be key to maintaining long-term growth and stakeholder trust. 

 

7.4 Financial Analysis: 
Financial analysis serves as a foundational component of strategic and operational decision-making, 

enabling firms to assess viability, stability, and profitability by examining financial statements and key 

performance indicators. (Goldmann & Zawadzki, (2025). [83]). It provides managers with essential 

insights for diagnosing financial health, detecting risks, and guiding resource allocation by leveraging 

tools such as ratio analysis and trend evaluation (Dombrovska (2023). [82]; Goldmann & Zawadzki 

(2025). [83]). Moreover, financial analysis aids strategic planning by projecting future scenarios, 

informing budgeting processes, and underpinning competitive advantage through evidence-based 

financial management (Goldmann & Zawadzki (2025). [83]). Consequently, it is indispensable for 

companies navigating complex market environments and aligning their financial performance with 

long-term strategic goals. 

 

7.4.1 Revenue growth, Ernst & Young: 

Over the past few years, EY has exhibited steady yet decelerating global revenue growth, reflecting 

both macroeconomic headwinds and shifting demand patterns in professional services. In FY 2022, EY 

reached a record US $45.4 billion, marking a robust 16.4% increase in local currency terms over the 
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prior year, driven by exceptional expansion in Consulting (27.1%) and Strategy & Transactions 

(25.4%), alongside strong gains in Assurance (8.9%) and Tax (10.5%) [EYConsulting Point]. In FY 

2023, the firm achieved US $49.4 billion in revenues, equating to a 14.2% year-over-year increase, 

underpinned by its diversified business lines and investments in consulting and cybersecurity [Project 

works]. 

 

However, in FY 2024, revenue growth moderated to US $51.2 billion, representing a modest 3.9% 

increase in local currency—a notable slowdown from previous double-digit expansion [EYInternational 

Accounting BulletinTaxspoc]. Growth in core Assurance and Tax services remained positive at 6.3% 

each, but Strategy & Transactions grew only 2.3%, and Consulting essentially stalled, increasing just 

0.1% [TaxspocEYLinkedIn]. 

 

Moreover, while global growth slowed, EY’s India operations significantly outperformed, posting 

around 16–17% revenue growth in FY 2024—exceeding US $1.6 billion (~₹13,400 crore)—primarily 

driven by consulting demand and Global Capability Canters [The Finance Story Business Standard]. 

These regional dynamics highlight the firm's differential performance across markets and service lines. 

8. DISCUSSION : 

8.1 Insights from Analysis: 

The integrated analyses (SWOC, ABCD, PESTLE, financial and technological reviews) produce three 

interrelated insights about EY’s current strategic position. First, EY’s core strengths—global brand, 

diversified service portfolio, and substantial investments in digital capabilities—position the firm to 

capture demand in high-growth advisory areas such as ESG, digital transformation, and cybersecurity. 

However, these strengths coexist with structural weaknesses (complex governance, high-cost base, and 

talent-retention pressures) that can blunt the pace and effectiveness of strategic initiatives if left 

unmanaged. Second, the firm’s recent revenue and service-line trends suggest that while assurance and 

tax remain stable cash generators, the rate of consulting expansion is sensitive to macroeconomic cycles 

and to the firm’s ability to integrate acquisitions and digital platforms into repeatable client offerings. 

Third, PESTLE analysis highlights that regulatory scrutiny, legal risk, and rising stakeholder 

expectations for accountability create both constraints and opportunities: EY must invest in stronger 

controls and transparency (to repair and preserve trust) while leveraging advisory capabilities to help 

clients navigate regulatory change. Collectively, these insights underscore a strategic paradox: EY must 

simultaneously defend its legacy assurance competence and accelerate innovation in advisory without 

creating conflicts of interest or diluting audit quality. 

 

8.2 Linkages between Technology, Marketing, and Customer Satisfaction: 

Technology, marketing, and customer satisfaction form a mutually reinforcing triad that is central to 

EY’s value proposition. Technological investments—AI, advanced analytics, cloud platforms, and 

automation—enable more accurate, faster, and insight-rich service delivery; these technical 

improvements become marketable differentiators when packaged and communicated effectively 

through targeted marketing. For example, platformed offerings and demonstrable analytics outcomes 

(efficiency gains, risk reduction, predictive insights) are marketable as value-added services that move 

client conversations from compliance to business performance. Marketing plays two roles: (1) 

articulating technical capabilities in client-relevant language (outcomes, ROI, case examples) and (2) 

signalling trustworthiness by foregrounding governance, data privacy, and ethical AI practices. When 

technology and marketing are aligned, customer satisfaction rises through clearer expectations, shorter 

delivery cycles, and measurable outcomes; conversely, misalignment (e.g., over-marketing immature 

capabilities) risks eroding trust and creating dissatisfaction. Operationally, firms should track linkage 

metrics such as time-to-value for digital projects, client Net Promoter Scores after technology 

deployments, repeat engagement rates for platform services, and post-engagement error/issue rates to 

ensure technology investments translate into sustained client value. 

 

8.3 Competitive Positioning versus the Other Big Four: 

Within the Big Four competitive set, EY’s strategic profile has notable distinctions and trade-offs 

relative to Deloitte, PwC, and KPMG. EY’s advantages include a balanced service mix (strong 

https://www.ey.com/en_ps/newsroom/2022/09/ey-achieves-highest-growth-in-nearly-two-decades-reports-record-global-revenue-of-us-45-4b?utm_source=chatgpt.com
https://www.consultingpoint.com/news/2022/10/31/ey-achieves-highest-growth-in-nearly-two-decades-reports-record-global-revenue-of-us454b?utm_source=chatgpt.com
https://www.projectworks.com/blog/2024-the-big-4s-revenue?utm_source=chatgpt.com
https://www.projectworks.com/blog/2024-the-big-4s-revenue?utm_source=chatgpt.com
https://www.ey.com/en_jo/newsroom/2024/10/ey-reports-global-revenue-of-51-point-2-billion-us-dollars-for-fiscal-year-2024?utm_source=chatgpt.com
https://www.internationalaccountingbulletin.com/news/ey-revenue-4-51-2024/?utm_source=chatgpt.com
https://www.internationalaccountingbulletin.com/news/ey-revenue-4-51-2024/?utm_source=chatgpt.com
https://www.taxspoc.com/articles/ey-reports-global-revenue-of-us512-billion-for-fy24-highlights-strong-tax-performance?utm_source=chatgpt.com
https://www.taxspoc.com/articles/ey-reports-global-revenue-of-us512-billion-for-fy24-highlights-strong-tax-performance?utm_source=chatgpt.com
https://www.ey.com/en_jo/newsroom/2024/10/ey-reports-global-revenue-of-51-point-2-billion-us-dollars-for-fiscal-year-2024?utm_source=chatgpt.com
https://www.linkedin.com/posts/caproasia_big-4-audit-firm-ey-reports-512-billion-activity-7253812219065315328-Z_lP?utm_source=chatgpt.com
https://thefinancestory.com/big-4-india-ey-deloitte-pwc-kpmg-eyes-revenue-%E2%82%B945000-cr?utm_source=chatgpt.com
https://orgecs.business-standard.com/companies/news/big-four-indian-firms-revenue-growth-consulting-fy24-outpaces-global-125010700317_1.html?utm_source=chatgpt.com
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assurance/tax base plus ambitious advisory efforts), pronounced investments in digital platforms, and a 

growing footprint in sustainability advisory. Deloitte is typically perceived as the most consultative and 

technology-led competitor—often first to scale transformative consulting practices—putting pressure 

on EY to accelerate platform monetisation and talent acquisition. PwC’s historical audit strength, 

combined with aggressive advisory expansion, positions it as a close rival in both trust and deal-

execution capabilities. KPMG, with concentrated strengths in risk and regulatory advisory in some 

markets, competes on specialised services and price competitiveness in select sectors. Strategically, 

EY’s challenge is to differentiate not only on technological capability but on credible audit 

independence and demonstrable governance: it must avoid the “advisor-auditor” conflict pitfall while 

leveraging advisory insights to enhance assurance practice. Competitive responses should therefore 

emphasise integrated, ethics-anchored go-to-market propositions (e.g., audited sustainability reporting 

backed by advisory implementation), deeper technical partnerships (to accelerate solution delivery), 

and targeted talent retention programs that protect domain expertise critical for both audit quality and 

advisory credibility. 

9. RECOMMENDATIONS BASED ON THE ABOVE ANALYSIS : 

9.1 Under Strengthen Governance and Ethical Safeguards: 

EY should invest in enhanced governance frameworks, compliance protocols, and conflict-of-interest 

monitoring to balance its dual focus on assurance and advisory. Establishing transparent audit–advisory 

boundaries, along with robust internal audit mechanisms, will reinforce trust among regulators, clients, 

and the public. Integrating AI-driven compliance monitoring tools could further reduce human oversight 

gaps and ensure continuous regulatory alignment. 

 

9.2 Accelerate Technology Integration Across Service Lines: 
While EY has invested heavily in AI, data analytics, and cloud platforms, these capabilities should be 

systematically embedded across all service offerings rather than siloed in innovation hubs. Creating 

cross-service “technology accelerators” will help standardise delivery, improve scalability, and ensure 

that digital tools translate into measurable client value. Partnering strategically with leading technology 

vendors can also shorten time-to-market for advanced solutions. 

 

9.3 Enhance Client-Centric Marketing Strategies: 
EY’s marketing should focus on translating technical capabilities into client-relevant outcomes, 

emphasising metrics such as operational efficiency gains, risk mitigation, and measurable ROI. 

Segment-specific campaigns—especially in high-growth industries like fintech, renewable energy, and 

healthcare—should highlight success stories and case studies that combine technological innovation 

with EY’s assurance credibility. 

 

9.4 Expand Talent Retention and Upskilling Initiatives: 
The war for talent in professional services, particularly in digital transformation and sustainability, 

demands a multi-pronged approach. EY should implement incentive-linked career progression 

pathways, hybrid work flexibility, and targeted upskilling programs in emerging domains (e.g., ESG 

reporting, AI ethics, cybersecurity). Internal talent marketplaces could be leveraged to match skills with 

client projects more efficiently. 

 

9.5 Leverage Sustainability and ESG as Differentiators: 
With increasing global focus on climate risk and ESG compliance, EY should position itself as a trusted 

advisor for integrated ESG solutions—ranging from sustainability assurance to decarbonisation strategy 

consulting. Developing proprietary ESG assessment frameworks, backed by transparent audit 

verification, can help differentiate EY from competitors and tap into high-margin advisory 

opportunities. 

 

9.6 Pursue Selective Geographic and Sectoral Expansion: 
Rather than broad-based global growth, EY should target strategic markets with high demand for 

advisory and assurance convergence, such as Southeast Asia, Africa, and the Middle East. In parallel, 
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focusing on industries undergoing regulatory or technological disruption (e.g., digital banking, supply 

chain resilience, renewable infrastructure) can yield both growth and competitive advantage 

10. CONCLUSION AND FUTURE SCOPE : 

10.1 Summary of Findings: 

The analysis reveals that Ernst & Young (EY) has demonstrated consistent strategic agility in navigating 

the evolving global professional services market. Its strengths lie in a balanced portfolio of assurance, 

advisory, and tax services, underpinned by strong investments in technology and human capital. 

Revenue growth has been fuelled by diversification into high-value segments such as digital 

transformation consulting and sustainability advisory, complemented by geographical expansion into 

emerging markets. However, challenges remain in the form of intense competition from other Big Four 

firms, rising regulatory scrutiny, and the need for continuous innovation to sustain competitive 

advantage. The study also underscores the pivotal role of technology integration, cross-functional 

marketing strategies, and ESG positioning in shaping EY’s long-term trajectory. 

 

10.2 Implications for Stakeholders: 

For clients, the findings highlight EY’s capacity to deliver integrated, technology-enabled solutions that 

address complex business challenges. Investors gain assurance from EY’s diversified revenue streams, 

robust governance frameworks, and commitment to innovation, suggesting stable long-term returns. 

Employees stand to benefit from EY’s emphasis on upskilling, flexible work models, and opportunities 

in emerging service lines. Regulators and policy-makers can draw on the firm’s transparent reporting 

and compliance culture as a benchmark for industry standards. The broader professional services 

ecosystem is also impacted, as EY’s strategies set precedents for market practices, talent management, 

and digital adoption across the sector (Aithal (2017). [83]). 

 

10.3 Future Research Directions: 

Future research could adopt a comparative longitudinal approach to examine EY’s performance relative 

to the other Big Four firms, focusing on post-pandemic strategic shifts and their financial implications. 

Sector-specific studies could explore EY’s role in emerging domains such as AI-driven audit analytics, 

blockchain-enabled assurance, and ESG verification. Another potential avenue involves evaluating 

client satisfaction metrics over time to assess the tangible impact of EY’s technology and service 

innovations. Finally, multi-country case studies could provide deeper insight into how local regulatory 

environments influence EY’s service delivery models, particularly in high-growth emerging economies. 

Such studies would not only enrich academic understanding but also provide actionable intelligence for 

industry practitioners (Aithal (2017). [84]). 

REFERENCES : 

[1] Yin, R. K. (2018). Case study research and applications: Design and methods (6th ed.). Sage  

Publications. Google Scholar 

[2] Eisenhardt, K. M. (1989). Building theories from case study research. Academy of Management 

Review, 14(4), 532–550.  Google Scholar 

[3] Stebbins, R. A. (2001). Exploratory research in the social sciences. Sage Publications. Google 

Scholar 

[4] Gerring, J. (2004). What is a case study and what is it good for? American Political Science Review, 

98(2), 341–354.  Google Scholar 

[5] Rowley, J. (2002). Using case studies in research. Management Research News, 25(1), 16–27.  

Google Scholar 

[6] Gerring, J. (2004). What is a case study and what is it good for? American Political Science Review, 

98(2), 341–354.  Google Scholar 

[7] Tricker, B. (2015). Corporate Governance: Principles, Policies, and Practices. Oxford University 

Press. Google Scholar 

https://d1wqtxts1xzle7.cloudfront.net/106905310/Artikel_Yustinus_Calvin_Gai_Mali-libre.pdf?1698189983=&response-content-disposition=inline%3B+filename%3DA_Book_Review_Case_Study_Research_and_Ap.pdf&Expires=1754835059&Signature=NA1cduyJNhJ6oLcZaVVtoq9kJOl-m5vwgp74tanIOjgRewLxvt3n0IHe4OVZ9gDUCsaKp4VAnnDbN2ClTdXonJTvJHJqPu1J-U3TcyQoaX-UZm-vxJeQ7ZTIRtDQA-m5xKp8gmR3Ukh-AddjmPESvvrmnsVl-PvPj5sZDBEUf8Nq9vyrM-H5W4JSAPmUBCzphM~M-BbhllTAOCavIPiLN0Y2Nl9KG5HCP3mHNI31COkpO44TQyH7KPh6TkGcQD~~1beDL9gz5qpC-viJ5dR47fxa9FwMo~MUf8iJFC4DpJmLwuddMqA7z~lHS-vbwXgKYUhjr1MNjonsmx1A3yVU1A__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://journals.aom.org/doi/abs/10.5465/AMR.1989.4308385
https://books.google.co.in/books?hl=en&lr=&id=hDE13_a_oEsC&oi=fnd&pg=IA4&dq=%5B3%5D+Stebbins,+R.+A.+(2001).+Exploratory+research+in+the+social+sciences.+Sage+Publications.+https://doi.org/10.4135/9781412984249&ots=NnUI2YIBxC&sig=y4St41mRhrNC3myrdbqhRCVQ790&redir_esc=y#v=onepage&q&f=false
https://books.google.co.in/books?hl=en&lr=&id=hDE13_a_oEsC&oi=fnd&pg=IA4&dq=%5B3%5D+Stebbins,+R.+A.+(2001).+Exploratory+research+in+the+social+sciences.+Sage+Publications.+https://doi.org/10.4135/9781412984249&ots=NnUI2YIBxC&sig=y4St41mRhrNC3myrdbqhRCVQ790&redir_esc=y#v=onepage&q&f=false
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%E2%80%A2+Ghauri%2C+P.%2C+%26+Gr%C3%B8nhaug%2C+K.+%282010%29.+Research+Methods+in+Business+Studies+%284th+ed.%29.+Pearson+Education.&btnG=
https://www.emerald.com/mrr/article-abstract/25/1/16/312832/Using-case-studies-in-research?redirectedFrom=fulltext
https://www.cambridge.org/core/journals/american-political-science-review/article/abs/what-is-a-case-study-and-what-is-it-good-for/C5B2D9930B94600EC0DAC93EB2361863
https://books.google.co.in/books?hl=en&lr=&id=X4qQBgAAQBAJ&oi=fnd&pg=PP1&dq=%E2%80%A2%09Tricker,+B.+(2015).+Corporate+Governance:+Principles,+Policies,+and+Practices.+Oxford+University+Press.&ots=G36KG9-Ra_&sig=wKyRs2uEGtLnfB_Vvjj539Fqus4&redir_esc=y#v=onepage&q=%E2%80%A2%09Tricker%2C%20B.%20(2015).%20Corporate%20Governance%3A%20Principles%2C%20Policies%2C%20and%20Practices.%20Oxford%20University%20Press.&f=false


Poornaprajna International Journal of Management, Education & Social 

Science (PIJMESS), ISSN: 3107-4626, Vol. 2, No. 2, July - December 2025  
POORNAPRAJNA 

PUBLICATION 

Subhash, et al, (2025); www.poornaprajnapublication.com PAGE 126 

 

 

[8] Lozano, R. (2015). A holistic perspective on corporate sustainability drivers. Corporate Social 

Responsibility and Environmental Management, 22(1),   Google Scholar 

[9] Vial, G. (2019). Understanding digital transformation: A review and a research agenda. Journal of 

Strategic Information Systems, 28(2), 118–144.  Google Scholar 

[10] Avolio, B. J., Walumbwa, F. O., & Weber, T. J. (2009). Leadership: Current theories, research, and 

future directions. Annual Review of Psychology, 60, 421–449.  Google Scholar 

[11] Dubois, A., & Gadde, L. E. (2002). Systematic combining: An abductive approach to case research. 

Journal of Business Research, 55(7), 553–560.  Google Scholar 

[12] Ketokivi, M., & Choi, T. (2014). Renaissance of case research as a scientific method. Journal of 

Operations Management, 32(5), 232–240.  Google Scholar 

[13] Shore, C., & Wright, S. (2018). How the Big 4 got big: Audit culture and the metamorphosis of 

international accountancy firms. Critique of Anthropology, 38(3), 303–324.  Google Scholar 

[14] Proell, C. A., Zhou, Y. D., & Nelson, M. W. (2021). It’s not only what you say…: How 

communication style and team culture affect audit issue follow-up and auditor performance 

evaluations. The Accounting Review, 97(2), 373–395. Google Scholar 

[15] Nagy, A. L., Sherwood, M. G., & Brikman Zimmerman, A. (2022). CPAs and Big 4 office audit 

quality. Journal of Accounting and Public Policy, 42(2), 107018.  Google Scholar 

[16] Alberti, C. T., Bédard, J. C., Bik, O., & Vanstraelen, A. (2022). Audit firm culture: Recent 

developments and trends in the literature. European Accounting Review, 31(1), 59–109.   Google 

Scholar 

[17] Donelson, D. C., Ege, M., Imdieke, A. J., & Maksymov, E. (2020). The revival of large consulting 

practices at the Big 4 and audit quality. Accounting, Organizations and Society, 87, Article 101157.  

Google Scholar 

[18] Beardsley, E. L., Imdieke, A. J., & Omer, T. C. (2021). The distraction effect of non-audit services 

on audit quality. Journal of Accounting and Economics, 71(2), 101380.Google Scholar 

[19] Christensen, B. E., Glover, S. M., Omer, T. C., & Shelley, M. K. (2016). Understanding audit 

quality: Insights from audit professionals and investors. Contemporary Accounting Research, 

33(4), 1648–1684.  Google Scholar 

[20[ Goto, M. (2023). Anticipatory innovation of professional services: The case of auditing and 

artificial intelligence. Research Policy, 52(8), 104828.  Google Scholar 

[21] Yang, J., Blount, Y., & Amrollahi, A. (2024). Artificial intelligence adoption in a professional 

service industry: A multiple case study. Technological Forecasting and Social Change, 197, 

123251.  Google Scholar 

[22] Aschauer, E., & Quick, R. (2024). Implementing shared service centres in Big 4 audit firms: An 

exploratory study guided by institutional theory. Accounting, Auditing & Accountability Journal, 

37(9), 1–28. Google Scholar 

[23] Wikipedia contributors. (2025, August 9). Big Four accounting firms. In Wikipedia. Retrieved 

August 9, 2025, Big_Four_accounting_firms. Google Scholar 

[24] Proell, C. A., Zhou, Y. D., & Nelson, M. W. (2021). It’s not only what you say…: How 

communication style and team culture affect audit issue follow-up and auditor performance 

evaluations. The Accounting Review, 97(2), 373–395.  Google Scholar 

[25] Ezingeard, L., Leigh, T., & Chandler-Wilde, S. (2006). Knowledge management at Ernst & Young 

UK: Getting value through knowledge flows. Journal of European Industrial Training, 30(8), 627–

649.  Google Scholar 

[26] Wikipedia contributors. (2025, August 9). Big Four accounting firms. In Wikipedia. Retrieved 

August 9, 2025, Big_Four_accounting_firms. Google Scholar 

https://onlinelibrary.wiley.com/doi/abs/10.1002/csr.1325
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003008637-4/understanding-digital-transformation-gregory-vial
https://www.annualreviews.org/content/journals/10.1146/annurev.psych.60.110707.163621
https://www.sciencedirect.com/science/article/abs/pii/S0148296300001958
https://www.sciencedirect.com/science/article/abs/pii/S0272696314000205
https://journals.sagepub.com/doi/abs/10.1177/0308275X18775815
https://publications.aaahq.org/accounting-review/article-abstract/97/2/373/4363/It-s-Not-Only-What-You-Say-How-Communication-Style
https://www.sciencedirect.com/science/article/abs/pii/S0278425422000813
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574#abstract
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574#abstract
https://www.sciencedirect.com/science/article/abs/pii/S0361368218301351
https://www.sciencedirect.com/science/article/abs/pii/S0361368218301351
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://onlinelibrary.wiley.com/doi/abs/10.1111/1911-3846.12212
https://www.sciencedirect.com/science/article/pii/S0048733323001129
https://www.sciencedirect.com/science/article/pii/S0040162524000477
https://www.emerald.com/aaaj/article/37/9/1/1215821/Implementing-shared-service-centres-in-Big-4-audit
https://www.google.com/search?q=Wikipedia+contributors.+(2025%2C+August+9).+Big+Four+accounting+firms.+In+Wikipedia.+Retrieved+August+9%2C+2025%2C+from+https%3A%2F%2Fen.wikipedia.org%2Fwiki%2FBig_Four_accounting_firms.&oq=Wikipedia+contributors.+(2025%2C+August+9).+Big+Four+accounting+firms.+In+Wikipedia.+Retrieved+August+9%2C+2025%2C+from+https%3A%2F%2Fen.wikipedia.org%2Fwiki%2FBig_Four_accounting_firms.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIGCAEQRRg80gEJMjczOWowajE1qAIIsAIB8QV0p1NWr68d2g&sourceid=chrome&ie=UTF-8
https://publications.aaahq.org/accounting-review/article-abstract/97/2/373/4363/It-s-Not-Only-What-You-Say-How-Communication-Style
https://aisel.aisnet.org/icis2000/93/
https://www.google.com/search?q=Wikipedia+contributors.+(2025%2C+August+9).+Big+Four+accounting+firms.+In+Wikipedia.+Retrieved+August+9%2C+2025%2C+from+https%3A%2F%2Fen.wikipedia.org%2Fwiki%2FBig_Four_accounting_firms.&oq=Wikipedia+contributors.+(2025%2C+August+9).+Big+Four+accounting+firms.+In+Wikipedia.+Retrieved+August+9%2C+2025%2C+from+https%3A%2F%2Fen.wikipedia.org%2Fwiki%2FBig_Four_accounting_firms.&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIGCAEQRRg80gEJMjczOWowajE1qAIIsAIB8QV0p1NWr68d2g&sourceid=chrome&ie=UTF-8


Poornaprajna International Journal of Management, Education & Social 

Science (PIJMESS), ISSN: 3107-4626, Vol. 2, No. 2, July - December 2025  
POORNAPRAJNA 

PUBLICATION 

Subhash, et al, (2025); www.poornaprajnapublication.com PAGE 127 

 

 

[27] Takahashi, A. R. W., & Araujo, L. (2019). Case-study research: Opening up research opportunities. 

RAUSP Management Journal, 55(1), 100–111.  Google Scholar 

[28] Proell, C. A., Zhou, Y. (D.), & Nelson, M. W. (2021). It’s not only what you say…: How 

communication style and team culture affect audit issue follow-up and auditor performance 

evaluations. The Accounting Review, 97(2), 373–395.Google Scholar 

[29] Christensen, B. E., Glover, S. M., Omer, T. C., & Shelley, M. K. (2016). Understanding audit 

quality: Insights from audit professionals and investors. Contemporary Accounting Research, 

33(4), 1648–1684. Google Scholar 

[30]   Shore, C., & Wright, S. (2018). How the Big 4 got big: Audit culture and the metamorphosis of 

international accountancy firms. Critique of Anthropology, 38(3), 303–324.  Google Scholar 

[31] Proell, C. A., Zhou, Y. (D.), & Nelson, M. W. (2021). It’s not only what you say…: How 

communication style and team culture affect audit issue follow-up and auditor performance 

evaluations. The Accounting Review, 97(2), 373–395. Google Scholar 

[32] Eilifsen, A., Kinserdal, F., Messier, W. F., Jr., & McKee, T. E. (2020). An exploratory study into 

the use of audit data analytics on audit engagements. Accounting Horizons, 34(4), 75–103. Google 

Scholar 

[33] Donelson, D. C., Ege, M., Imdieke, A. J., & Maksymov, E. (2020). The revival of large consulting 

practices at the Big 4 and audit quality. Accounting, Organizations and Society, 87, Article 101157.  

Google Scholar 

[34] Aschauer, E., & Quick, R. (2024). Implementing shared service centres in Big 4 audit firms: An 

exploratory study guided by institutional theory. Accounting, Auditing & Accountability Journal, 

37(9), 1–28. Google Scholar 

[35] Goto, M. (2023). Anticipatory innovation of professional services: The case of auditing and 

artificial intelligence. Research Policy, 52(8), Article 104828.  Google Scholar 

[36] Yang, J., Blount, Y., & Amrollahi, A. (2024). Artificial intelligence adoption in a professional 

service industry: A multiple case study. Technological Forecasting and Social Change, 197, Article 

123251.  Google Scholar 

[37] Beardsley, E. L., Imdieke, A. J., & Omer, T. C. (2021). The distraction effect of non-audit services 

on audit quality. Journal of Accounting and Economics, 71(2), Article 101380.  Google Scholar 

[38] Christensen, B. E., Glover, S. M., Omer, T. C., & Shelley, M. K. (2016). Understanding audit 

quality: Insights from audit professionals and investors. Contemporary Accounting Research, 

33(4), 1648–1684.  Google Scholar 

[39] Beardsley, E. L., Imdieke, A. J., & Omer, T. C. (2021). The distraction effect of non-audit services 

on audit quality. Journal of Accounting and Economics, 71(2), Article 101380. Google Scholar 

[40] Donelson, D. C., Ege, M., Imdieke, A. J., & Maksymov, E. (2020). The revival of large consulting 

practices at the Big 4 and audit quality. Accounting, Organizations and Society, 87, Article 101157. 

Google Scholar 

[41] Christensen, B. E., Glover, S. M., Omer, T. C., & Shelley, M. K. (2016). Understanding audit 

quality: Insights from audit professionals and investors. Contemporary Accounting Research, 

33(4), 1648–1684. Google Scholar 

[42] Alberti, C. T., Bédard, J. C., Bik, O., & Vanstraelen, A. (2022). Audit firm culture: Recent 

developments and trends in the literature. European Accounting Review, 31(1), 59–109. Google 

Scholar 

[43] Proell, C. A., Zhou, Y. (D.), & Nelson, M. W. (2021). It’s not only what you say…: How 

communication style and team culture affect audit issue follow-up and auditor performance 

evaluations. The Accounting Review, 97(2), 373–395. Google Scholar 

https://www.scielo.br/j/rmj/a/HsgJqXyP8yYcMnQMCcMb7Xt/
https://publications.aaahq.org/accounting-review/article-abstract/97/2/373/4363/It-s-Not-Only-What-You-Say-How-Communication-Style
https://onlinelibrary.wiley.com/doi/abs/10.1111/1911-3846.12212
https://journals.sagepub.com/doi/abs/10.1177/0308275X18775815
https://publications.aaahq.org/accounting-review/article-abstract/97/2/373/4363/It-s-Not-Only-What-You-Say-How-Communication-Style
https://publications.aaahq.org/accounting-horizons/article-abstract/34/4/75/2430/An-Exploratory-Study-into-the-Use-of-Audit-Data
https://publications.aaahq.org/accounting-horizons/article-abstract/34/4/75/2430/An-Exploratory-Study-into-the-Use-of-Audit-Data
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Donelson%2C+D.+C.%2C+Ege%2C+M.%2C+Imdieke%2C+A.+J.%2C+%26+Maksymov%2C+E.+%282020%29.+The+revival+of+large+consulting+practices+at+the+Big+4+and+audit+quality.+Accounting%2C+Organizations+and+Society%2C+87%2C+Article+101157.+https%3A%2F%2Fdoi.org%2F10.1016%2Fj.aos.2020.101157&btnG=
https://www.emerald.com/aaaj/article/37/9/1/1215821/Implementing-shared-service-centres-in-Big-4-audit
https://www.sciencedirect.com/science/article/pii/S0048733323001129
https://www.sciencedirect.com/science/article/pii/S0040162524000477
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://onlinelibrary.wiley.com/doi/abs/10.1111/1911-3846.12212
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://www.sciencedirect.com/science/article/abs/pii/S0361368218301351
https://onlinelibrary.wiley.com/doi/abs/10.1111/1911-3846.12212
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://publications.aaahq.org/accounting-review/article-abstract/97/2/373/4363/It-s-Not-Only-What-You-Say-How-Communication-Style


Poornaprajna International Journal of Management, Education & Social 

Science (PIJMESS), ISSN: 3107-4626, Vol. 2, No. 2, July - December 2025  
POORNAPRAJNA 

PUBLICATION 

Subhash, et al, (2025); www.poornaprajnapublication.com PAGE 128 

 

 

[44] Donelson, D. C., Ege, M., Imdieke, A. J., & Maksymov, E. (2020). The revival of large consulting 

practices at the Big 4 and audit quality. Accounting, Organizations and Society, 87, Article 101157. 

Google Scholar 

[45] Beardsley, E. L., Imdieke, A. J., & Omer, T. C. (2021). The distraction effect of non-audit services 

on audit quality. Journal of Accounting and Economics, 71(2), Article 101380. Google Scholar 

[46] Eilifsen, A., Kinserdal, F., Messier, W. F., Jr., & McKee, T. E. (2020). An exploratory study into 

the use of audit data analytics on audit engagements. Accounting Horizons, 34(4), 75–103. Google 

Scholar 

[47] Goto, M. (2023). Anticipatory innovation of professional services: The case of auditing and 

artificial intelligence. Research Policy, 52(8), Article 104828. Google Scholar 

[48] Yang, J., Blount, Y., & Amrollahi, A. (2024). Artificial intelligence adoption in a professional 

service industry: A multiple case study. Technological Forecasting and Social Change, 197, Article 

123251. Google Scholar 

[49] Leocádio, D., Reis, J., & Malheiro, L. (2024). Artificial intelligence in auditing: A conceptual 

framework for auditing practices. SSRN Working Paper. Google Scholar 

[50] Aschauer, E., & Quick, R. (2024). Implementing shared service centres in Big 4 audit firms: An 

exploratory study guided by institutional theory. Accounting, Auditing & Accountability Journal, 

37(9), 1–28. Google Scholar 

[51] Nagy, A. L., Sherwood, M. G., & Brikman Zimmerman, A. (2022). CPAs and Big 4 office audit 

quality. Journal of Accounting and Public Policy, 42(2), Article 107018. Google Scholar 

[52] Alberti, C. T., Bédard, J. C., Bik, O., & Vanstraelen, A. (2022). Audit firm culture: Recent 

developments and trends in the literature. European Accounting Review, 31(1), 59–109. Google 

Scholar 

[53] Christensen, B. E., Glover, S. M., Omer, T. C., & Shelley, M. K. (2016). Understanding audit 

quality: Insights from audit professionals and investors. Contemporary Accounting Research, 

33(4), 1648–1684. Google Scholar 

[54] Alberti, C. T., Bédard, J. C., Bik, O., & Vanstraelen, A. (2022). Audit firm culture: Recent 

developments and trends in the literature. European Accounting Review, 31(1), 59–109. Google 

Scholar 

[55] Proell, C. A., Zhou, Y. D., & Nelson, M. W. (2021). It’s not only what you say…: How 

communication style and team culture affect audit issue follow-up and auditor performance 

evaluations. The Accounting Review, 97(2), 373–395. Google Scholar 

[56] Nagy, A. L., Sherwood, M. G., & Brikman Zimmerman, A. (2022). CPAs and Big 4 office audit 

quality. Journal of Accounting and Public Policy, 42(2), Article 107018. Google Scholar 

[57] Donelson, D. C., Ege, M., Imdieke, A. J., & Maksymov, E. (2020). The revival of large consulting 

practices at the Big 4 and audit quality. Accounting, Organizations and Society, 87, Article 101157. 

Google Scholar 

[58] Beardsley, E. L., Imdieke, A. J., & Omer, T. C. (2021). The distraction effect of non-audit services 

on audit quality. Journal of Accounting and Economics, 71(2), Article 101380. Google Scholar 

[59] Eilifsen, A., Kinserdal, F., Messier, W. F., Jr., & McKee, T. E. (2020). An exploratory study into 

the use of audit data analytics on audit engagements. Accounting Horizons, 34(4), 75–103. Google 

Scholar 

[60] Goto, M. (2023). Anticipatory innovation of professional services: The case of auditing and 

artificial intelligence. Research Policy, 52(8), Article 104828. Google Scholar 

[62] Yang, J., Blount, Y., & Amrollahi, A. (2024). Artificial intelligence adoption in a professional 

service industry: A multiple case study. Technological Forecasting and Social Change, 197, Article 

123251. Google Scholar 

https://www.sciencedirect.com/science/article/abs/pii/S0361368218301351
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://publications.aaahq.org/accounting-horizons/article-abstract/34/4/75/2430/An-Exploratory-Study-into-the-Use-of-Audit-Data
https://publications.aaahq.org/accounting-horizons/article-abstract/34/4/75/2430/An-Exploratory-Study-into-the-Use-of-Audit-Data
https://www.sciencedirect.com/science/article/pii/S0048733323001129
https://www.sciencedirect.com/science/article/pii/S0040162524000477
https://www.mdpi.com/2076-3387/14/10/238
https://www.emerald.com/aaaj/article/37/9/1/1215821/Implementing-shared-service-centres-in-Big-4-audit
https://www.sciencedirect.com/science/article/abs/pii/S0278425422000813
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://onlinelibrary.wiley.com/doi/abs/10.1111/1911-3846.12212
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://publications.aaahq.org/accounting-review/article-abstract/97/2/373/4363/It-s-Not-Only-What-You-Say-How-Communication-Style
https://www.sciencedirect.com/science/article/abs/pii/S0278425422000813
https://www.sciencedirect.com/science/article/abs/pii/S0361368218301351
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://www.sciencedirect.com/science/article/abs/pii/S0165410120300823
https://www.sciencedirect.com/science/article/pii/S0048733323001129
https://www.sciencedirect.com/science/article/pii/S0040162524000477


Poornaprajna International Journal of Management, Education & Social 

Science (PIJMESS), ISSN: 3107-4626, Vol. 2, No. 2, July - December 2025  
POORNAPRAJNA 

PUBLICATION 

Subhash, et al, (2025); www.poornaprajnapublication.com PAGE 129 

 

 

[63] Goto, M. (2023). Anticipatory innovation of professional services: The case of auditing and 

artificial intelligence. Research Policy, 52(8), Article 104828. 

https://doi.org/10.1016/j.respol.2023.104828. Google Scholar 

[64] Aschauer, E., & Quick, R. (2024). Implementing shared service centres in Big 4 audit firms: An 

exploratory study guided by institutional theory. Accounting, Auditing & Accountability Journal, 

37(9), 1–28.   Google Scholar 

[65] Shore, C., & Wright, S. (2018). How the Big 4 got big: Audit culture and the metamorphosis of 

international accountancy firms. Critique of Anthropology, 38(3), 303–324. Google Scholar 

[66] Alberti, C. T., Bédard, J. C., Bik, O., & Vanstraelen, A. (2022). Audit firm culture: Recent 

developments and trends in the literature. European Accounting Review, 31(1), 59–109. Google 

Scholar 

[67] Indrasari, M. (2023). Shifting from SWOT to SWOC: A combination of strategic planning theory 

and financial strategy approaches for organizational sustainability performance. Google 

Scholar 

[68] Karatayev, A., Marjanova, M., Mitręga, M., & Choi, S. (2017). Shifting from SWOT to SWOC: A 

combination of strategic planning theory and financial strategy approaches for organizational 

sustainability performance. Google Scholar 

[69] Panagiotou, G. (2003). Bringing SWOT into focus. Business Strategy Review, 14(2), 8–10. Google 

Scholar 

[70] Aithal, P. S., Shailashree, V. T., & Kumar, P. M. (2015). Application of ABCD analysis model for 

black ocean strategy. International Journal of Applied Research, 1(10), 331–337. Google 

Scholar 

[71] Aithal, P. S. (2016). Study on ABCD analysis technique for business models, business strategies, 

operating concepts & business systems. International Journal in Management and Social Science, 

4(1), 1–22. Google Scholar 

[72] Aithal, P. S. (2016). Study on ABCD analysis technique for business models, business strategies, 

operating concepts & business systems. International Journal in Management and Social Science, 

4(1), 1–22. Google Scholar 

[73] Aithal, P. S., & Kumar, P. M. (2015). A new ABCD technique to analyse business models & 

concepts. International Journal of Management, IT and Engineering, 5(4), 409–423. Google 

Scholar 

[74] Aithal, P. S., Shailashree, V. T., & Suresh Kumar, P. M. (2017). ABCD analysis as research 

methodology in company case studies. International Journal of Management, Technology and 

Social Sciences, 2(2), 33–50. Google Scholar 

[76] Buye, R. (2021). Critical examination of the PESTLE Analysis Model. ResearchGate. Google 

Scholar 

[77] Belsare, H. V. (2025). PESTLE Analysis. International Journal of Advanced Research, 13(2), 608–

612.  Google Scholar 

[78] Buye, R. (2021). Critical examination of the PESTLE Analysis Model. ResearchGate. Google 

Scholar 

[79] Aithal, P. S. (2017). A critical study on Various Frameworks used to analyse International Business 

and its Environment. International Journal of Applied Engineering and Management Letters 

(IJAEML), 1(2), 78-97. Google Scholar 

[80] Belsare, H. V. (2025). PESTLE Analysis. International Journal of Advanced Research, 13(2), 608–

612. Google Scholar 

https://doi.org/10.1016/j.respol.2023.104828
https://www.sciencedirect.com/science/article/pii/S0048733323001129
https://www.emerald.com/aaaj/article/37/9/1/1215821/Implementing-shared-service-centres-in-Big-4-audit
https://journals.sagepub.com/doi/abs/10.1177/0308275X18775815
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://www.tandfonline.com/doi/full/10.1080/09638180.2020.1846574
https://jurnal.feb-umi.id/index.php/ATESTASI/article/view/599
https://jurnal.feb-umi.id/index.php/ATESTASI/article/view/599
https://jurnal.feb-umi.id/index.php/ATESTASI/article/view/599
https://elibrary.ru/item.asp?id=5138403
https://elibrary.ru/item.asp?id=5138403
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779070
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779070
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779232
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779232
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%E2%80%A2%09Aithal%2C+P.%E2%80%AFS.%2C+%26+Kumar%2C+P.%E2%80%AFM.+%282015%29.+A+new+ABCD+technique+to+analyze+business+models+%26+concepts.+International+Journal+of+Management%2C+IT+and+Engineering%2C+5%284%29%2C+409%E2%80%93423.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%E2%80%A2%09Aithal%2C+P.%E2%80%AFS.%2C+%26+Kumar%2C+P.%E2%80%AFM.+%282015%29.+A+new+ABCD+technique+to+analyze+business+models+%26+concepts.+International+Journal+of+Management%2C+IT+and+Engineering%2C+5%284%29%2C+409%E2%80%93423.&btnG=
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3037309
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%E2%80%A2%09Buye%2C+R.+%282021%29.+Critical+examination+of+the+PESTLE+Analysis+Model.+ResearchGate.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%E2%80%A2%09Buye%2C+R.+%282021%29.+Critical+examination+of+the+PESTLE+Analysis+Model.+ResearchGate.&btnG=
https://www.researchgate.net/profile/Vladimir-Karadzhov/publication/394298616_How_to_Create_the_Best_PESTEL_Analysis/links/689207ec2bc64e0430dac3fe/How-to-Create-the-Best-PESTEL-Analysis.pdf
https://www.researchgate.net/profile/Ronald-Buye/publication/349506325_Critical_examination_of_the_PESTEL_Analysis_Model/links/6093f3fd92851c490fbd6e7e/Critical-examination-of-the-PESTEL-Analysis-Model
https://www.researchgate.net/profile/Ronald-Buye/publication/349506325_Critical_examination_of_the_PESTEL_Analysis_Model/links/6093f3fd92851c490fbd6e7e/Critical-examination-of-the-PESTEL-Analysis-Model
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3073051
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%E2%80%A2+Belsare%2C+H.+V.+%282025%29.+PESTLE+Analysis.+International+Journal+of+Advanced+Research%2C+13%282%29%2C+608%E2%80%93612.+https%3A%2F%2Fdoi.org%2F10.21474%2FIJAR01%2F20411&btnG=


Poornaprajna International Journal of Management, Education & Social 

Science (PIJMESS), ISSN: 3107-4626, Vol. 2, No. 2, July - December 2025  
POORNAPRAJNA 

PUBLICATION 

Subhash, et al, (2025); www.poornaprajnapublication.com PAGE 130 

 

 

[81] Andersen, P. D. (2025). The PESTEL Framework and its Variants for Analysing the Strategic 

Environment: Evolution, Limitations and Adoption in Energy Policy Research. SSR. Google 

Scholar 

[82] Goldmann, K., & Zawadzki, A. (2025). Financial analysis in operational and strategic decisions. 

European Research Studies Journal, 28(1), 543–558. Google Scholar 

[83] Aithal, P. S. (2017). Company Analysis–The Beginning Step for Scholarly Research. International 

Journal of Case Studies in Business, IT and Education (IJCSBE), 1(1), 1-18. Google Scholar 

[84] Aithal, P. S. (2017). An effective method of developing business case studies based on company 

analysis. International Journal of Engineering Research and Modern Education (IJERME), 2(1), 

16-27. Google Scholar 

 

********** 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5266562
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5266562
https://www.um.edu.mt/library/oar/handle/123456789/133514
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2966157
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2935486

