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ABSTRACT 

Purpose: This study examines the transformative role of Artificial Intelligence (AI) in 

improving the experience of customers, with a focus on its benefits, challenges, and future 

implications. As businesses increasingly adopt AI-driven solutions such as chatbots, virtual 

assistants, and personalized recommendation systems, understanding their impact on customer 

satisfaction, loyalty, and engagement becomes essential. The study explores how AI processes 

live data analysis, automation, and personalized interactions while addressing ethical 

concerns, issues related to the privacy of the data, and the potential loss of human touch. By 

analyzing the above, the study aims to provide important contributions for businesses, 

policymakers, and researchers on optimizing AI adoption to balance technological innovation 

with customer-centric values, ultimately fostering sustainable business growth and long-term 

customer relationships. 

Design/Methodology/Approach: This study employs a combination of both qualitative and 

quantitative analysis to evaluate the impact of AI-pushed solutions on customer revel in 

primary information is accrued through surveys and interviews with consumers and industry 

experts, whilst secondary information from present literature and case research provides 

contextual insights. 

Findings/Result: The findings of the study reveal that AI-driven solutions significantly 

enhance customer experience by improving service efficiency, personalization, and real-time 

engagement. Customers express higher satisfaction and loyalty when interacting with AI-

powered chatbots and recommendation systems, particularly in areas like electronic commerce 

and banking. But, challenges of data privacy, ethical considerations, and no-human empathy 

in AI involvement remain key barriers to widespread acceptance. The study also highlights that 

businesses optimizing AI implementation with a balance of automation and human intervention 

achieve better customer retention and trust. these insights offer precious guidance for 

organizations trying to enhance AI adoption while maintaining a customer-centric approach.  

Originality/Value: This research paper contributes to the prevailing literature by giving a 

complete analysis of AI's impact on customer experience, offering actionable insights for 

businesses to optimize AI adoption while addressing ethical and human-centric challenges. 

Paper Type: Conceptual Research. 

Keywords: Artificial Intelligence, Customer Engagement, AI-Driven Solutions, Ethical AI 

Practices, Digital Transformation 

1. INTRODUCTION : 

In the virtual age, delivering an exceptional consumer experience has become a cornerstone of business 

success, influencing customer satisfaction, retention, and brand loyalty. With the rapid improvements 

in Artificial Intelligence (AI), business is now equipped to transform customer interactions in ways that 

were once unimaginable. AI technologies such as chatbots, virtual assistants, and personalized 

recommendation systems enable companies to offer customized solutions, instant support, and 

proactive engagement. By utilizing the efficiency of AI, businesses can analyze client data in real-time, 

anticipate needs, and adapt services to exceed expectations. But the implementation of AI in enhancing 

customer experience is not without its challenges, including data privacy concerns, potential biases in 
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algorithms, and the risk of losing the human touch. This paper explores how AI is reshaping customer 

experience, highlighting its opportunities, challenges, and future trends across various industries. 

2. STATEMENT OF THE PROBLEM : 

As customer expectations evolve in an increasingly digital world, businesses face the challenge of 

delivering seamless, personalized, and efficient customer experiences to remain competitive. 

Traditional methods of managing customer interactions regularly fail to meet the evolving demands 

effectively of modern consumers, leading to dissatisfaction and lost opportunities [1]. Artificial 

Intelligence (AI) offers transformative potential to enhance customer experience through real-time data 

analysis, automation, and personalization [2]. However, the implementation of AI in customer-centric 

strategies is fraught with challenges such as ethical concerns, data privacy issues, and operational 

complexities [3]. The problem lies in understanding how businesses can effectively integrate AI 

technologies to not only meet customer expectations but also address these challenges while 

maintaining the human element of service. This research seeks to examine these essential elements, 

offering insights into how AI influences the future of customer experience. 

3. SIGNIFICANCE OF THE STUDY : 

This study is relevant as it highlights the transformative role of Artificial Intelligence (AI) in redefining 

customer experience, a key determinant of business success in the digital age. By exploring the 

opportunities AI offers, such as enhanced personalization, improved operational efficiency, and real-

time engagement, the research provides valuable insights for businesses aiming to gain a competitive 

edge [4]. Furthermore, it addresses the challenges of AI adoption, including ethical concerns and data 

privacy issues, offering practical solutions for responsible implementation [5]. The findings of this 

study will benefit organizations, policymakers, and researchers by serving as a guide to leverage AI 

effectively while balancing technological innovation with customer-centric values. Ultimately, this 

study contributes to advancing knowledge on how AI can be used to foster sustainable business growth 

and long-term customer satisfaction. 

4. REVIEW OF LITERATURE : 

Using AI with AR and VR will give customers a lifelike experience, letting them view and interact with 

products in a virtual space before buying. AI tools, such as chatbots and virtual assistants, enhance 

customer interactions by providing immediate responses and reducing wait times [6]. These 

technologies not only streamline customer service operations but also foster customer satisfaction by 

offering tailored solutions based on individual preferences [7]. Furthermore, AI enables businesses to 

provide seamless omnichannel experiences, integrating customer interactions across multiple 

touchpoints, from websites to social media platforms, thereby enhancing customer loyalty and retention 

[8]. 

Personalization is a key driver of positive customer experiences, and AI plays a pivotal role in delivering 

customized solutions. AI-powered recommendation engines can predict consumer preferences, 

allowing businesses to suggest relevant products or services [9]. These systems rely on large-scale data 

analytics, drawing from past interactions, search histories, and social media behavior. Automation, 

another crucial aspect of AI, not only reduces human error but also allows businesses to address routine 

queries efficiently, freeing up customer service representatives to focus on more complex issues [10]. 

This combination of personalization and automation significantly enhances the overall customer 

experience by meeting their unique needs quickly and effectively. 

Despite the numerous advantages AI offers, its implementation in customer service is not without 

challenges, particularly in the areas of ethics and privacy AI systems' reliance on vast amounts of 

personal data raises concerns about data security and privacy violations [11]. Customers may be 

apprehensive about sharing sensitive information with AI-powered systems, fearing misuse or 

unauthorized access [12]. Moreover, algorithmic biases in AI systems can lead to unfair treatment of 

certain customer segments, which poses significant ethical challenges for businesses [13]. Researchers 

highlight the need for transparent AI models and robust data protection policies to mitigate these risks 

and build customer trust in AI-driven services. 

Customer engagement and retention are key objectives for businesses aiming to foster long-term 

relationships with their customers. AI facilitates these goals by providing personalized content and 
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experiences that resonate with individual consumers [14]. AI's ability to track customer behavior and 

predict future needs significantly boosts customer engagement [15]. Additionally, AI-powered chatbots 

enable businesses to maintain continuous communication with customers, improving customer service 

availability and responsiveness [16]. This constant interaction builds a sense of connection and trust, 

which is crucial for customer retention. By anticipating customers' needs and proactively offering 

solutions, AI strengthens customer loyalty and fosters ongoing brand advocacy. 

The future of AI in customer experience will be influenced by new technologies like augmented reality 

(AR), virtual reality (VR), and advanced machine learning methods. [17]. Combining AI with AR and 

VR will provide engaging experiences where customers can explore products in a virtual setting before 

deciding to buy. [18]. Additionally, advancements in natural language processing (NLP) will further 

enhance AI's ability to understand and respond to customer queries more accurately and 

conversationally [19]. As AI systems become more sophisticated, they will increasingly learn from each 

interaction, evolving to offer more intuitive, human-like experiences that align closely with customers' 

evolving preferences [20]. This constant innovation will further elevate customer experience and 

establish AI as a central component of customer service strategies across industries. 

5. OBJECTIVES OF THE STUDY : 

To analyze the role of Artificial Intelligence in transforming customer experience, focusing on its 

benefits, challenges, and future implications. 

6. RESEARCH METHODOLOGY : 

This study follows a detailed approach by reviewing past research on how Artificial Intelligence (AI) 

improves customer experience in different industries. It will examine academic papers, industry reports, 

white papers, and case studies to collect information on how AI tools like chatbots, personalized 

recommendations, and virtual assistants affect customer satisfaction, loyalty, and engagement. The 

gathered studies will be carefully analyzed to find common patterns, ongoing trends, and gaps in the 

existing research. By bringing together insights from various sources, this review will give a clear 

understanding of both the benefits and challenges of using AI in customer service.  

7. RESULT & ANALYSIS : 

ABCD analysis is a structured strategic tool used to systematically evaluate numerous dimensions of a 

project, initiative, or system [21]. It categorizes the evaluation into four key areas—Advantages, 

Benefits, Constraints, and Disadvantages—providing a well-rounded view of both the positive and 

negative aspects of the subject under review [22]. Advantages highlight the inherent strengths and 

valuable features that enhance the effectiveness and value of the initiative [23]. Benefits refer to the 

tangible positive outcomes stakeholders can expect, which could include improvements in customer 

satisfaction, operational efficiency, or cost reduction. Constraints identify the limitations or challenges 

that may hinder progress, such as technological barriers, resource shortages, or regulatory issues [24]. 

Disadvantages address potential risks or negative consequences associated with the initiative, helping 

stakeholders anticipate challenges and mitigate negative impacts [25]. 

ABCD analysis provides a comprehensive framework for evaluating initiatives by considering both 

favorable and unfavorable factors, which is crucial for making informed decisions and strategic 

planning [26-39]. This balanced approach allows organizations to leverage their strengths and 

opportunities by understanding the advantages and benefits of adopting artificial intelligence (AI) in 

customer experience. Moreover, by identifying constraints and disadvantages, businesses can 

proactively address potential barriers and risks, ensuring smoother implementation and improved 

outcomes. In the context of transforming customer experience through AI, ABCD analysis is 

particularly valuable for businesses and technology developers. It supports the optimization of 

strategies, enhances service delivery, and ensures that AI-driven transformations effectively meet 

customer needs while addressing technological or operational challenges. This methodical evaluation 

fosters sustainable growth and drives innovation by providing insights into the multifaceted impacts of 

AI on customer experience. This research analyses four key variables to learn the effect of AI on 

transforming customer experience by varifying its advantages, benefits, difficulties, and limitations 

within the context of digital transformation. AI-assisted tools, such as chatbots and personalized 

recommendation systems, were found to significantly improve customer satisfaction by offering 
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tailored, efficient, and real-time interactions. However, the analysis also reveals certain challenges, 

including the occasional limitations in AI efficiency, integration issues with legacy systems, and the 

potential loss of the human touch in customer service. While AI offers benefits like cost efficiency and 

increased market competitiveness, it also brings constraints related to data privacy, ethical concerns, 

and high initial implementation costs. Additionally, over-reliance on AI and the risk of over-automation 

could lead to customer dissatisfaction. Overall, the study emphasizes that while AI holds great potential, 

businesses must carefully navigate these challenges to ensure a balance between technological 

innovation and maintaining meaningful customer relationships. 

 

Table 1: Advantages of AI in Shaping the Customer Experience 
S. No. Advantages Description 

1 Improved Personalization AI tailors experience by analyzing customer data, enhancing 

satisfaction 

2 Operational Efficiency AI automates tasks, reducing response time and operational costs 

3 Real-Time Insights AI provides quick data analysis, helping businesses adjust 

services instantly 

4 Customer Demographics AI provides quick data analysis, helping businesses adjust 

services instantly 

5 Scalability AI handles high volumes of interactions without losing quality 

 

Table 2: Benefits of AI in Shaping the Customer Experience 
S. No. Benefits Description 

1 Increased Customer Loyalty Personalized AI experiences lead to higher customer retention 

2 Cost Savings Automation reduces the need for human intervention, cutting 

costs 

3 Better Decision Making AI analyzes vast amounts of data, helping businesses make 

informed decisions 

4 Faster Response Times AI speeds up responses, improving customer satisfaction and 

reducing wait times 

5 Enhanced Competitive 

Advantage 

AI-driven innovation helps businesses stand out in competitive 

markets 

 

Table 3: Constraints of AI in Shaping the Customer Experience 
S. No. Constraints Description 

1 High Initial Investment Implementing AI requires significant upfront costs 

2 Integration Issues AI may face compatibility challenges with existing systems 

3 Limited Customer Trust Some customers may prefer human interaction over AI-driven 

services 

4 Regulatory Compliance AI systems must adhere to complex data protection and privacy 

regulations 

5 Data Dependency AI effectiveness depends on the quality and accuracy of customer 

data 

 

Table 4: Disadvantages of AI in Shaping the Customer Experience 
S. No. Disadvantages Description 

1 Lack of Emotional 

Intelligence 

AI lacks the empathy needed for complex or emotional customer 

issues 

2 System Failures AI systems can malfunction, leading to service interruptions 

3 Job Displacement Over-reliance on AI may result in reduced human workforce 

requirements 

4 Bias in Algorithms AI may reflect biases from its training data, affecting fairness 

5 Difficulty with Novel 

Situations 

AI may struggle to handle unpredictable or new customer 

scenarios 
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8. FINDINGS : 

The findings of this study indicate that AI technologies, such as chatbots and personalized systems, 

significantly improve customer experience by delivering efficient, real-time support and tailored 

interactions, which boost customer satisfaction and loyalty. However, challenges such as limited AI 

efficiency, integration difficulties with existing systems, and the potential loss of human interaction 

were observed. While AI provides benefits like cost savings and enhanced competitiveness, it also 

comes with constraints, including privacy concerns, high initial costs, and the possibility of alienating 

customers who are less comfortable with technology. Furthermore, the study highlights disadvantages 

such as dependence on data, the risk of over-automation, and resistance to change, all of which 

businesses must address to fully harness the potential of AI in shaping customer experience. 

9. SUGGESTIONS : 

To fully harness the potential of AI in shaping customer experience, businesses should adopt a balanced 

approach that integrates AI-driven solutions while maintaining human touchpoints where necessary. 

Investing in robust AI training models and ensuring transparency in algorithmic decision-making can 

help mitigate biases and enhance trust among customers. Additionally, organizations should prioritize 

data security and regulatory compliance to address privacy concerns. Seamless integration with existing 

systems and phased AI implementation can reduce operational disruptions and improve efficiency. To 

minimize customer resistance, businesses should provide clear communication about AI benefits and 

offer hybrid service models that combine AI automation with human support. By strategically 

leveraging AI while addressing its constraints, businesses can enhance customer satisfaction, optimize 

operations, and achieve sustainable competitive advantage. 

10. CONCLUSION : 

Artificial Intelligence (AI) is playing a major role in improving customer experience by helping 

businesses provide fast, personalized, and efficient interactions. AI tools like chatbots, virtual assistants, 

and recommendation systems bring many benefits, such as better efficiency, lower costs, and smarter 

decision-making. However, companies also face challenges when using AI, including ethical concerns, 

data privacy risks, and difficulties in system integration. While AI offers great opportunities to boost 

customer engagement and stay competitive, it is important to maintain a human connection to build 

strong customer relationships. By overcoming the challenges highlighted in this study, businesses can 

effectively use AI to meet the changing needs of customers in the digital world while ensuring steady 

growth and long-term customer satisfaction. 

REFERENCES : 

[1] Oliver, Richard L. (2014). Satisfaction: A behavioral perspective on the consumer: A behavioral 

perspective on the consumer. Routledge. Google Scholar 

[2] Rane, Nitin. (2023). Enhancing customer loyalty through Artificial Intelligence (AI), Internet of 

Things (IoT), and Big Data technologies: improving customer satisfaction, engagement, 

relationship, and experience. SSRN, 02-25. Google Scholar 

[3] Qin, Rachelle Wend. (2024). Navigating Integration Challenges and Ethical Considerations of AI 

in E-Commerce: A Framework for Best Practices and Customer Trust. Technology and Investment, 

15(3), 168-181. Google Scholar 

[4] Iyelolu, Toluwalase Vanessa, et al. (2024). Improving Customer Engagement and CRM for SMEs 

with AI-Driven Solutions and Future Enhancements. International Journal of Engineering 

Research and Development, 20(8), 236-252. Google Scholar 

[5] Ikwuanusi, U. F., Adepoju, P. A., & Odionu, C. S. (2023). Advancing ethical AI practices to solve 

data privacy issues in library systems. International Journal of Multidisciplinary Research 

Updates, 6(1), 033-044. Google Scholar 

[6] Vashishth, Tarun Kumar, et al. (2024). Artificial Intelligence (AI)–Powered Chatbots: Providing 

Instant Support and Personalized Recommendations to Guests 24/7. Technology and Luxury 

Hospitality. Routledge, 211-236. Google Scholar 

https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=1.%09Oliver%2C+Richard+L.+Satisfaction%3A+A+behavioral+perspective+on+the+consumer%3A+A+behavioral+perspective+on+the+consumer.+Routledge%2C+2014&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=2.%09Rane%2C+Nitin.+%22Enhancing+customer+loyalty+through+Artificial+Intelligence+%28AI%29%2C+Internet+of+Things+%28IoT%29%2C+and+Big+Data+technologies%3A+improving+customer+satisfaction%2C+engagement
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=3.%09Qin%2C+Rachelle+Wendy.+%22Navigating+Integration+Challenges+and+Ethical+Considerations+of+AI+in+E-Commerce%3A+A+Framework+for+Best+Practices+and+Customer+Trust.%22+Technology+and+Investment+15.3+
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=4.%09Iyelolu%2C+Toluwalase+Vanessa%2C+et+al.+%22Improving+Customer+Engagement+and+CRM+for+SMEs+with+AI+Driven+Solutions+and+Future+Enhancements.%22+International+Journal+of+Engineering+Research+and+De
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Ikwuanusi%2C+U.+F.%2C+Adepoju%2C+P.+A.%2C+%26+Odionu%2C+C.+S.+%282023%29.+Advancing+ethical+AI+practices+to+solve+data+privacy+issues+in+library+systems.+International+Journal+of+Multidisciplinary+Res
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=6.%09Vashishth%2C+Tarun+Kumar%2C+et+al.+%22Artificial+Intelligence+%28AI%29%E2%80%93Powered+Chatbots%3A+Providing+Instant+Support+and+Personalized+Recommendations+to+Guests+24%2F7.%22+Technology+and+L


Poornaprajna International Journal of Emerging Technologies 

(PIJET), Vol. 2, No. 1, January - June 2025 

POORNAPRAJNA 

PUBLICATION 

Santhosh Kumar K., et al. (2025); www.poornaprajnapublication.com PAGE 32 

 

 

[7] Rane, Nitin Liladhar, Anand Achari, and Saurabh P. Choudhary. (2023). Enhancing customer 

loyalty through quality of service: Effective strategies to improve customer satisfaction, 

experience, relationship, and engagement. International Research Journal of Modernization in 

Engineering Technology and Science 5(5), 427-452. Google Scholar 

[8] Nguyen, Nguyen Phong, and Emmanuel Mogaji (2023). Artificial intelligence for seamless 

experience across channels. Artificial Intelligence in Customer Service: The Next Frontier for 

Personalized Engagement. Cham: Springer International Publishing, 181-203. Google Scholar 

[9] Raji, Mustafa Ayobami, et al. (2024). E-commerce and consumer behaviour: A review of AI-

powered personalization and market trends. GSC Advanced Research and Reviews 18(3), 066-077. 

Google Scholar 

[10] Rane, J., et al. (2024). Impact of ChatGPT and similar generative artificial intelligence on several 

business sectors: Applications, opportunities, challenges, and future prospects. Generative 

Artificial Intelligence in Agriculture, Education, and Business, 27-83. Google Scholar 

[11] Manheim, Karl, and Lyric Kaplan. (2019). Artificial intelligence: Risks to privacy and democracy. 

Yale JL & Tech. 21(1), 106. Google Scholar 

[12] Fatima, Noor, et al. (2024). "AI-Powered Phishing Detection and Mitigation for IoT-Based Smart 

Home Security." Journal of Computing & Biomedical Informatics. Google Scholar 

[13] Akter, Shahriar, et al. (2021) "Algorithmic bias in data-driven innovation in the age of AI." 

International Journal of Information Management, 60-87. Google Scholar 

[14] Rafieian, O., & Yoganarasimhan, H. (2023). AI and personalization. Artificial Intelligence in 

Marketing, 77-102. Google Scholar 

[15] Zhumakhan, A. M. (2024). Optimizing E-Commerce Customer Service Through Ai: A Case Study 

of Wildberries. Вестник науки, 2(11 (80), 28-37. Google Scholar 

[16] Galitsky, B. (2020). Artificial intelligence for customer relationship management. Springer 

International Publishing, 10(1), 978-3. Google Scholar 

[17] Devagiri, Jeevan S., et al. (2022). Augmented Reality and Artificial Intelligence in industry: 

Trends, tools, and future challenges. Expert Systems with Applications. 207 -217. Google 

Scholar 

[18] Enyejo, Joy Onma, et al. (2024). Effect of Augmented Reality (AR) and Virtual Reality (VR) 

experiences on customer engagement and purchase behaviour in retail stores. Magna Scientia 

Advanced Research and Reviews 11(2), 132-150. Google Scholar 

[19] Kaur, A., & Singh, A. (2023). Conversational natural language processing for automated customer 

support services. In AIP Conference Proceedings (Vol. 2427, No. 1). Google Scholar 

[20] Kalusivalingam, Aravind Kumar, et al. (2020). Enhancing Customer Service Automation with 

Natural Language Processing and Reinforcement Learning Algorithms. International Journal of 

AI and ML 1(1), 2-12. Google Scholar 

[21] Santhosh Kumar, K., & Aithal, P. S. (2024). From Access to Empowerment: The Role of Digital 

Microfinance–ABCD Evaluation. International Journal of Management, Technology and Social 

Sciences (IJMTS), 9(2), 267-282. Google Scholar 

[22] Aithal, P. S., & Kumar, P. M. (2016). CCE Approach through ABCD Analysis of ‘Theory A’on 

Organizational Performance. International Journal of Current Research and Modern Education 

(IJCRME), 1(2), 169-185. Google Scholar 

[23] Aithal, P. S. (2017). ABCD Analysis as Research Methodology in Company Case Studies. 

International Journal of Management, Technology, and Social Sciences (IJMTS), 2(2), 40-54. 

Google Scholar 

https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=7.%09Rane%2C+Nitin+Liladhar%2C+Anand+Achari%2C+and+Saurabh+P.+Choudhary.+%22Enhancing+customer+loyalty+through+quality+of+service%3A+Effective+strategies+to+improve+customer+satisfaction%2C+experience
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=8.%09Nguyen%2C+Nguyen+Phong%2C+and+Emmanuel+Mogaji.+%22Artificial+intelligence+for+seamless+experience+across+channels.%22+Artificial+Intelligence+in+Customer+Service%3A+The+Next+Frontier+for+Personal
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=9.%09Raji%2C+Mustafa+Ayobami%2C+et+al.+%22E-commerce+and+consumer+behavior%3A+A+review+of+AI-powered+personalization+and+market+trends.%22+GSC+Advanced+Research+and+Reviews+18.3+%282024%29%3A+066-077.
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=10.%09Rane%2C+J.%2C+et+al.+%22Impact+of+ChatGPT+and+similar+generative+artificial+intelligence+on+several+business+sectors%3A+Applications%2C+opportunities%2C+challenges%2C+and+future+prospects.%22+Ge
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=11.%09Manheim%2C+Karl%2C+and+Lyric+Kaplan.+%22Artificial+intelligence%3A+Risks+to+privacy+and+democracy.%22+Yale+JL+%26+Tech.+21+%282019%29%3A+106.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=12.%09Fatima%2C+Noor%2C+et+al.+%22AI-Powered+Phishing+Detection+and+Mitigation+for+IoT-Based+Smart+Home+Security.%22+Journal+of+Computing+%26+Biomedical+Informatics+%282024%29.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=13.%09Akter%2C+Shahriar%2C+et+al.+%22Algorithmic+bias+in+data-driven+innovation+in+the+age+of+AI.%22+International+Journal+of+Information+Management+60+%282021%29%3A+102387.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Rafieian%2C+O.%2C+%26+Yoganarasimhan%2C+H.+%282023%29.+AI+and+personalization.+Artificial+Intelligence+in+Marketing%2C+77-102.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=2005&sciodt=0%2C5&cites=4191749453124422942&scipsc=&q=Zhumakhan%2C+A.+M.+%282024%29.+OPTIMIZING+E-COMMERCE+CUSTOMER+SERVICE+THROUGH+AI%3A+A+CASE+STUDY+OF+WILDBERRIES.+%D0%92%D0%B5%D1%81%D1%82%D0%BD%D0%B8%D0%25B
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Galitsky%2C+B.+%282020%29.+Artificial+intelligence+for+customer+relationship+management.+Springer+International+Publishing.%2C+DOI%2C+10%2C+978-3.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=17.%09Devagiri%2C+Jeevan+S.%2C+et+al.+%22Augmented+Reality+and+Artificial+Intelligence+in+industry%3A+Trends%2C+tools%2C+and+future+challenges.%22+Expert+Systems+with+Applications+207+%282022%29%3A+11
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=17.%09Devagiri%2C+Jeevan+S.%2C+et+al.+%22Augmented+Reality+and+Artificial+Intelligence+in+industry%3A+Trends%2C+tools%2C+and+future+challenges.%22+Expert+Systems+with+Applications+207+%282022%29%3A+11
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=18.%09Enyejo%2C+Joy+Onma%2C+et+al.+%22Effect+of+Augmented+Reality+%28AR%29+and+Virtual+Reality+%28VR%29+experiences+on+customer+engagement+and+purchase+behavior+in+retail+stores.%22+Magna+Scientia+Adv
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=%22Natural+Language+Processing+for+Automated+Customer+Support+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Kalusivalingam%2C+Aravind+Kumar%2C+et+al.+%22Enhancing+Customer+Service+Automation+with+Natural+Language+Processing+and+Reinforcement+Learning+Algorithms.%22+International+Journal+of+AI+and+ML+1.2+%28
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=From+Access+to+Empowerment%3A+The+Role+of+Digital+Microfinance%E2%80%93ABCD+Evaluation&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.%2C+%26+Kumar%2C+P.+M.+%282016%29.+CCE+Approach+through+ABCD+Analysis+of+%E2%80%98Theory+A%E2%80%99on+Organizational+Performance.+International+Journal+of+Current+Research+and+Modern+Ed
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.+%282017%29.+ABCD+Analysis+as+Research+Methodology+in+Company+Case+Studies.+International+Journal+of+Management%2C+Technology%2C+and+Social+Sciences+%28IJMTS%29%2C+2%282%29%2C+40-54.+&b


Poornaprajna International Journal of Emerging Technologies 

(PIJET), Vol. 2, No. 1, January - June 2025 

POORNAPRAJNA 

PUBLICATION 

Santhosh Kumar K., et al. (2025); www.poornaprajnapublication.com PAGE 33 

 

 

[24] Aithal, P. S., Shailashree, V., & Kumar, P. M. (2015). A new ABCD technique to analyze business 

models & concepts. International Journal of Management, IT and Engineering, 5(4), 409-423. 

Google Scholar 

[25] Aithal, P. S. (2016). Study on ABCD analysis technique for business models, business strategies, 

operating concepts & business systems. International Journal in Management and Social Science, 

4(1), 95-115. Google Scholar 

[26] Aithal, P. S., Shailashree, V., & Kumar, P. M. (2015). Application of ABCD Analysis Model for 

Black Ocean Strategy. International Journal of Applied Research, 1(10), 331-337. Google 

Scholar 

[27] Aithal, P. S. (2016). Study on ABCD analysis technique for business models, business strategies, 

operating concepts & business systems. International Journal in Management and Social 

Science, 4(1), 95-115. Google Scholar  

[28] Aithal, P. S. (2017). ABCD Analysis as Research Methodology in Company Case 

Studies. International Journal of Management, Technology, and Social Sciences (IJMTS), 2(2), 

40-54. Google Scholar  

[29] Aithal, P. S., Shailashree, V., & Kumar, P. M. (2015). Application of ABCD Analysis Model for 

Black Ocean Strategy. International journal of applied research, 1(10), 331-337. Google 

Scholar 

[30] Aithal, A., & Aithal, P. S. (2017). ABCD analysis of task shifting–an optimum alternative solution 

to professional healthcare personnel shortage. International Journal of Health Sciences and 

Pharmacy (IJHSP), 1(2), 36-51. Google Scholar 

[31] Aithal, S., & Aithal, P. S. (2016). ABCD analysis of Dye-doped Polymers for Photonic 

Applications. IRA-International Journal of Applied Sciences, 4(3), 358-378. Google Scholar 

[32] Raj, K., & Aithal, P. S. (2018). Generating Wealth at the Base of the Pyramid–a Study Using 

ABCD Analysis Technique. International Journal of Computational Research and Development 

(IJCRD), 3(1), 68-76. Google Scholar  

[33] Aithal, P. S., Shailashree, V., & Kumar, P. M. (2016). The study of the new national institutional 

ranking system using ABCD framework. International Journal of Current Research and Modern 

Education (IJCRME), 1(1), 389-402. Google Scholar 

[34] Shenoy, V., & Aithal, P. S. (2016). ABCD Analysis of On-line Campus Placement Model. IRA-

International Journal of Management & Social Sciences, 5(2), 227-244. Google Scholar 

[35] Kumari, P., & Aithal, P. S. (2020). Growth & Fate Analysis of Mangalore International Airport–

A Case Study. International Journal of Case Studies in Business, IT, and Education 

(IJCSBE), 4(2), 71-85. Google Scholar 

[36] Aithal, P. S., & Pai T. V. (2016). Concept of Ideal Software and its Realization 

Scenarios. International Journal of Scientific Research and Modern Education (IJSRME), 1(1), 

826-837. Google Scholar 

[37] Bhuvana, R., & Aithal, P. S. (2020). Blockchain-based service: A case study on IBM blockchain 

services & hyperledger fabric. International Journal of Case Studies in Business, IT, and 

Education (IJCSBE), 4(1), 94-102. Google Scholar  

[38] Prabhu, G. N., & Aithal, P. S. (2023). Inbound Corporate Social Responsibility Model for Selected 

Indian Banks and Their Proposed Impact on Attracting and Retaining Customers – A Case Study. 

International Journal of Applied Engineering and Management Letters (IJAEML), 7(3), 55-74. 

Google Scholar 

[39] Panakaje, N. (2023). Educational Loan for Religious Minority Under Arivu Scheme. International 

Journal of Case Studies in Business, IT and Education (IJCSBE), 7(1), 26-35. Google Scholar 

********* 

https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282015%29.+A+new+ABCD+technique+to+analyze+business+models+%26+concepts.+International+Journal+of+Management%2C+IT+and+Engineering%2C+5%284%25
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=25.%09Aithal%2C+P.+S.+%282016%29.+Study+on+ABCD+analysis+technique+for+business+models%2C+business+strategies%2C+operating+concepts+%26+business+systems.+International+Journal+in+Management+and+Social
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=26.%09Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282015%29.+Application+of+ABCD+Analysis+Model+for+Black+Ocean+Strategy.+International+journal+of+applied+research%2C+1%2810%29%2C+331-
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=26.%09Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282015%29.+Application+of+ABCD+Analysis+Model+for+Black+Ocean+Strategy.+International+journal+of+applied+research%2C+1%2810%29%2C+331-
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779232
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3037309
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779070
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779070
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3061777
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2845680
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3147665
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2790229
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2875403
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3684223
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2821763
https://www.academia.edu/download/64053752/9.IBMBlock_FullPaper.pdf
https://doi.org/10.5281/zenodo.8264985
https://www.supublication.com/index.php/ijcsbe/article/view/118

